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Thorneycroft to 
open exhibition 


The Rt. Hon, Peter Thorney 
croft, President of the Board of 
Trade, will open the 1956 Factory 
Equipment Exhibition, which is 
to be held at Earls Court from 
Monday, April 9 to Saturday, 
April 14. 

The Exhibition is the fourth of 
its kind and the largest so far. 

Exhibits will cover factory 
construction, equipment and 
maintenance, the handling, stor 
age and packing of goods, en- 


THIS WEEK 
Copytester on advertising to the 
deuf.-Page 10. 
NEXT WEEK 


Annual survey of advertising 
calendars. 


gineering products, equipment 
and services for the welfare and 
safety of operatives, drawing and 
works office equipment and sup- 
plies 

Productivity is the theme, and 
the British Productivity Council 
will hold a three-day conference 
during the Exhibition, 

Another special feature will be 
a large composite display illus- 
trating the use of otf fuel in 
industry 


150 TV spots in 
$1 weeks 


A programme of films com- 
prising about 15 commercials 
and excerpts from four features 
wis shown to an audience of 
agency men by TV Commercials 
Lid., at the British Council 
Theatre last week, 

Dan Warnock, general man 
ager, claimed that the company 
had produced more than 150 
commercials during the last 31 
weeks, Leon CGioodman, chairman, 
and Ted Liovd, producer, also 
spoke. 


. 


To The Editor .. 


Marketing aid 
from store ad 
manager 


Sin, Your leader “Marketing 
Madness” (December 2) touches 
on a matter which is naturally of 
great concern to the manufac 
turer, and of no less concern to 
his advertising agent and also the 
retailer 

The problem of non-availability 
of advertised goods is nationwide 
and one which a department store 
advertising and sales promotion 
manager is constantly facing in 
the course of his work. His par 
ticular position brings him into 
contact with all parties involved 
His experience in these matters 
is, | venture to suggest, almost 
unrivalled in the distributive 
chain 

In the very near future, the 
complicated processes involved 
in the successful marketing of 
many branded products’ will 
necessitate a considerable overall 
knowledge of the problems 
which «arise in the complete 
marketing field. It is at this point 
where the experience gained by 
these executives in the retail trade 
will command due acknowledg 
ment, Their co-ordinating capa 
city and particular ability will be 
such that they will, in point of 
fact, begome the most important 
marketing personalities in the 
field of distribution, 

The unsatisfied customer to 
whom you refer is a symptom of 
the changes taking place in trad- 
ing to-day. The problems are 
multifarious and too extensive to 
be covered in a letter on the sub 
ject If, however, one assesses 
each individual case carefully 
with a knowledge of all the fac 
tors involved, a great proportion 
of these irritating occurrences 
need never arise, whilst others 
can be foreseen and overcome 
without undue distress 

B. PILLAYsSon Burtock 
Croydon, Surrey 


Copytaster and 
cameras 


Sim,--In his article in the 
November 18 issue Copytaster 
comments on a Micro Precision 
Products Ltd. advertisement 
which appeared in Punch. We 
think he was justified in criticis 
ing the advertisement for failing 
to mention that the camera is 
designed for 5 x 4 plates. 


He may also be right in sug- 
gesting that readers should be 
told specifically to write to the 
manufacturer for further infor- 
mation. A surprising number of 
people, however, have evidently 
thought it obvious, because they 
have written to us for further 
information 

1 think it unfortunate that 
Copytaster should have com- 
mented so strongly on technical 
matters relating to the camera, 
since any likely user of such a 
camera, which means any profes 
sional user, would be aware 

(i) That lenses must be sup 
plied separately and therefore 
at an extra cost 

(ii) That a range finder is an 
sceessory which many profes 
sional users do ot require 
ibout one third do not require 
them : 

(iii) That the camera is 
manifestly designed for a front 
shutter which forrtns part of the 
lens assembly. 

The story of your “correspon 
dent” who thought that to adver 
tise an “ex lens” price-was as bad 
is advertising a Rolls Royce with 
in engine extra, and for that 
reason had been driven to buy a 
more expensive camera from 
Germany is a little far fetched. 

P. DD. pe Laszio. 
Micro Precision Products Ltd.. 
London, W.1 


Art—or craft— 
in advertising 


Sin, Reflecting on the recent 
“Art in Advertising” Exhibition. 
and without being anmindful of 
allowing credit for effort where 
credit is due, could I be allowed 
to say what a feeble hotch-potch 
of a show it was? 

There were, of course, a num 
ber of worthy exhibits, but why 
so many repeated instances of 
virtually the same wea? Why, 
too, 80 weak a representation of 
much of the hest work of the 
profession ? 

It is the prevailing fault of 
advertising that we so often pat 
ourselves on the buck with too 
little cause or discernment 
“Craft in Advertising”. would 
have beci a more appropriate 
title ; and if an occasion had been 
devised to demonstrate just how 
completely flummoxed we have 
been over the past 30 years as to 
what to do about poster design 
it would be hard sometimes to 
have found more apt specimens. 

If ever there really is art in 
advertising it will surely have to 


PECIALISED 


be an art in its own right, and 
nol 4 Guasi-picturesque, milk and 
water reflection of so-called fine 
art. 

One is prepared (in the every 
day battle to get anything done 
at all) to allow for a fairly con 
siderable proportion of utilitarian 
production, but to expose any of 
it to the gaze of the world, and 
in the centre of London, is just 
too fantastic——-or is it absurd to 
conceive of a standard that is 
idealistic, when dealing with as 
practical a thing as advertising 
sets out to be? 

I Wriont 
Teddington, Middlesex. 


A faux pas 


Sin,-In_ his article in the 
December 2 issue, Roger Darcy, 
although chiefly concerned with 
typography, completely ignored a 
faux pas in the Black & White 
whisky advertisement 

Surely, the Royal Coat of 
Arms takes priority at the top of 
an advertisement and should not 
be placed at the foot, as in this 
case ? 

tom Parkes 
Advertising manager. 
Home Brewery Co., Lid 
Nottingham 


‘Follow America’s 
example on films’ 


The need for greater use of 
films as publicity and selling aids 
is stressed by Sir Alexander B 
King in the current issue of Scor 
land. We says that he regards 
the industrial film in the simple 
terms of helping people to live 
better by helping to sell more of 
what they make 

He expresses surprise that so 
few Scottish industrialists have 
seen the potential value of such 
films, which could go all over the 
world, and do the work of a crop 
of salesmen. In the USA, he 
says, the greatest use is made of 
films, and he urges a similar 
ipproach here. 


“sewer 


— JOURNAL 


aeewere 
i greereros eee 
*tecmmancheeoerrr* 


Apply for particulars to Advertisement Manager, Phoenix Building, Berridge Street, Leicester or 47 Hertford Street Mayfair Lonton WI. 


Pe 


eee 


Tel. HYD T7557 & 


k i . ree: _— : a 
4 ee ii Decemper 30, 1955 ie 
a 1a 
ws Mie 
. ae + @ ee le, 
a S\ 3 want | *hon,g Jr 
fs é cl as® My. eee ca ie 
- girs y, 44) k 
ie i Ou } 
“J gi gor | ae 
a ,aea® H4 1m 
a , any > | P "ke i 
ro eg ¥ | Or a \ pee 
aa, , Tk Is 
Care . ait 
ae pe ‘ te 
zi ; 
iy al f 
a q a 
ae cae le 
Fee. | 
7 : & ab. 
Re, q 
ee {i 
to : 
We ye 
De i 
Hs} me # 
oe - a 
ipl Be " 
a i 
Aah al 
Seem, u 
ghee ad! ae af 
c mit 
+ sit aa) 
ip alle 
i | 
a af 
i ; 
. Pt 
- ali 
Ss yi 
; os : 
a a - 
aed af 
a 2 
; a 
is nd ’ Mee 
ed sng — ema wr es =i 
BBB KNMWeaR c STOCKINGS fs 
faa tat : eT te : iid pe eeeneerneneeee® Ue enone” eS ae a ovata ae * 
ie a: ina eet \ asecessentinae ‘ G a : 7 t Rt a . 
a. 2 | ay 
fae °° ae : ei eae, ee Se ee ae ae eee ee ren ‘ag gr. Or Ae 


aa LO mars) 
se GC: A 7 8 ey 
7 Pet pe Asta 
4 F L¢ . ) A pr. 4 Pps oo | 4 
a oe yA Yi, A , ( N ai it J 
3) Aj aL a: AS Ve > i) . 
= NW) TH arn eel). OE 
a Ke @ Ti 7 psi G Y AL Gs > wi 
“y # ar. O pes rr ty: 
: ‘a ~» “4 fey Vy" Jt Q) o - 
a Sy es apy! We Pl BLES 
3 Dome hy Bs Wf Ak NE \y ; \ 
4 al i é SP» f* 
: Lone 
; co rs RO? 
. lay § [7 IA /Le3 . 
{ 


oy 
are) 
To. 


ADVERTISER'S WEEKLY 


Dacempgr 30, 1955 


SWEET BUSINESS IN YORK... 


York has a population of 107,000 and a substantial 
part of the £514 which the average family spends 
every year amongst the 1,465 local shopkeepers 
is earned by giving pleasure to others. Confec- 
tlonery is a major industry—but not the only one. 
British Railways and their ancillary services come 
a close second; general engineering Is not far 
behind. 

Employment is high. 59,701 people are gainfully 
employed, of which 37,203 are men and boys and 
22,498 women and girls. The men are in solid, 
well-paid employment. An unusually high 
proportion of younger women are earning top 


wages. All sides of the market are thus catered 
for—durable consumer goods, daily necessities 
and the delightful luxuries on which the younger 
people are very ready to spend their money— 
and to spend It within their own city. 

The Evening Press offers a unique opportunity to 
advertisers to reach right into the homes of these 
free-spending folk. Statistically, one copy is 
bought by every family in the city and in some 
cases more than one. In addition, 20,000 copies 
are sent to surrounding towns and villages. 
What is more, 91% of each issue is delivered 
regularly, not bought casually on the streets. 
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/ The Yorkshire 


ONE OF THE WESTMINSTER PRESS GROUP OF 
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YORK’S.OWN NEWSPAPER; 56,904 A.B.C. 
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IT’S THAT MAN 
AGAIN ! 


Advertising enters 1956 to a fan- 


Sites revalued 
—outdoor men 


may pay more 


Advanta are expected 


ting purposes. 

The poster industry fears big 
increases in rates payable to local 
authorities—and the increases 
will have to be passed on to 
advertisers. 

The new rating system comes 
under Section 56 of the Local 
Governmemt Act, 1948, which 
will be operated from April. 

Our legal correspondent writes - 
Official publication of the in- 
formation that Section 56 will 
come into operation next April 
confirms what had already been 
suspected, that the Inland 
Revenue valuation officers have 
completed their site revaluations 

Hitherto, the rating of adver- 
tising “stations,” as they are 


POSTER 


RATES ? 


since 1922, becoming 


marketing 
then managing director of Lever Bros. 


Morison leaving ‘Mirror’ 


posi 
“Daily Mirror” group. No successor has yet 
been appointed, and no reason for his resigna- © 
tion has been announced by the group. 
He joined the group in June, | 3. 
viously he had been with the Lever organisation 
director 


pre 
and 


NEW AGENCY 
DIRECTORS 


F. Pritchard, Wood & Part- 
oie tae and S. H. Benson Ltd. 
have appointed new directors. 

T. HH. Traverse-Healy, the 
agency's public relations mana- 

r, is joining the PWP board. 

¢ went to the agency three 
years ago at the age of 30, and 
is the youngest director to be 
appointed by the firm for 25 
years. 

New Benson director is E. E. 
Jones, a senior account 
He joined Benson's in 1946 


Cain joins Royds 
Arthur Cain, for six years with 
Voice and Vision Ltd., is es 
the PR office of G. S. Royds . 
where he will work with Vera 
Clarke. Mrs. Marion Foot is 
also joining the agency as his per- 
assistant. Miss Doreen 
Slennett becomes Miss Clarke's 
personal assistant 


NEW YEAR SHOCK 
Newsprint up by 
£3 10s. a ton 


This follows an 
£4 15s. per ton by the home mills, 
and of £2 per ton in the Scandi- 
navian price. An increase in the 
Canadian price has also been 
announced, but the amount has 
yet to be decided. 

The Newsprint rp Co, 
therefore informed all 
taking part in its scheme thet he 
directors “have no option” but to 
raise the price. 

From this Sunday—the 
day of the 49th licensing period 
~the following prices will apply 
to newsprint supplied on reels 
either by the company or by the 
home mills: (lightweight) 14 Ibs 
demy 500's: £58 45s.; (standard- 
weight) 144 Ibs. (or over) demy 
500's: £58. 
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Leaders of the industry gaze into the crystal 


1956 IS A LEAP (IN REVENUE FOR 
ALL MEDIA ) YEAR 


Every cause for optimism —Jesse scott 


[DESPITE the problems—newsprint shortage, planners’ 

threats to posters, the realignment of media in the face of 
TV—leaders in all fields of advertising are confident that 1956 
will be another year of expansion and progress. These are 
some of their glimpses into the New Year. 


Lord Luke 


(president, the Advertising 
Association) 


Advertising in 1956 faces a 
a of increasing opportunity. 

¢ steady expansion of adver- 
tising in all its forms has at last 
brought our expenditure on ad- 
vertising back to about its pre- 
war ratio to national income, even 
without the addition of the new 
medium of television. 

But the task of selling which 
faces British industry is already a 
greater one than pre-war, and 
there is no doubt in my mind that 
our advertising effort should, and 
will, continue to expand, 

The need is particularly great 
in the export field. British goods, 
however good, do not sell them- 
selves, and advertising is unques- 
tionably one of the means we 
must employ in new ways, with 
new imagination, and in increased 
volume, if we are to share in the 

ral expansion of world 
markets which is taking place, 
especially in the vital dollar 
areas, 

There is no doubt that the 
advertising industry is right on 
its toes. Standards of practice 
are steadily improving under 

essure of enlightened opinion 
rom within the industry itself. 
The application of the scientific 
method to advertising proceeds 
- and the growing standard 
of artistic achievement is every 
where apparent, 

I look forward to seeing the 
advance on these three fronts 
carried further in the coming 
year, convinced that only by so 
doing can we command a steady 
growth in public confidence in 
advertising as an important 
national service. 


Growing co-operation 


Clifford Harrison 
(president, Incorporated 
Society of British Advertisers) 


Two outstanding events in 1955 
were the introduction of com- 
mercial television and the Con- 
ference of Advertisers, the first 
for many years, held at Hastings 
early in October under the aus- 
pices of the Incorporated Society 
of British Advertisers. 


Both bore growing testimony 
to the increasing co-operation 
between advertisers, advertising 
agencies, and media owners—the 
programme contractors, in the 


case of commercial TV. 


All three were represented on 
the platform at Hastings and 
made memorable contributions 
to the conference deliberations. 

This co-ordinated action has 
now become a feature of the 
new patiern in advertising. 
To-day advertisers, advertising 
agencies, and media owners 
recognise that they have a com- 
mon interest in the promotion of 
scientific and ethical principles 
in advertising, if advertising is to 
confound its critics and operate 
with maximum efficiency 


Ad College hope 


Lt.-Col. Alan M. Wilkinson 


(president, Institute of Prac- 
titioners in Advertising) 


On behalf of the Institute | 
send New Year greetings to our 
many friends in the advertising 
and newspaper world, 

The year which has passed has 
been an active and prosperous 
one, marred only by the tem- 
porary setback caused by the 
newspaper strike 
_ A happy augury for the future 
is the increasingly close contact 
existing between the Institute 
and the Incorporated Society of 
British Advertisers. 

I doubt whether there has 
ever been a time when relations 
between the two organisations 
have been so cordial as they are 
to-day. This mutual understand- 
ing cannot fail to be of benefit to 


wr 


Clifford Harrison 


Lord Luke 


the advertising industry as a 
whole. 


At the annual dinner of the 
Institute in March, | suggested 
the setting up of a College of 
Advertising, with its own staff 
of qualified teachers. A lot of 
thought has since been given to 
this proposal, and I am not un- 
hopeful that it may bear fruit 
in the foreseeable future. 


Order books full 


J. Guy Presbury 
(president, Screen Advertising 
Association) 

In my opinion, without any 
undue optimism, | am convinced 
that 1956 will not only be Leap 
Year in the literal sense of the 
word but a “leap” year for screen 
advertising 

When commercial TV was first 
mooted, there were many pessi- 
mists who took the view that 
other media would suffer accord- 
ingly, but from my 30 years’ ex- 
perience of advertising generally 
and screen advertising in particu- 
lar, | was always of the opinion 
that the closely-allied media of 
cinema screen and TV advertis- 
ing would be complementary to, 
and not competitive with, each 
other 

To date, my opinion is con- 
firmed by fact, and our order 
books for screen advertising in 
1956, going as far ahead in some 
cases as 1957, give every indica- 
tion of a record year. 


F. P. Bishop Sir Robert Fraser 


Guy Presbury 


Col. Alan Wilkinson 


More money available 


Jesse Scott 


(chairman, Legion Publishing 
Co., Ltd.) 


I forecast a much bigger year 
ahead for advertising. The trend 
of press advertising has been up- 
ward throughout 1955, and it 
looks as though this final quarter 
will be “tops.” The supply posi- 
tion of newsprint for national 
newspapers is easier, enabling 
larger editions to be published. 

It looks to us at Legion Pub- 
lishing that the volume of pre- 
Christmas advertising has been 
larger than ever before—an indi- 
cation that the pubtic is spending 
more. New products are con- 
stantly being introduced, calling 
for new advertising budgets. 

Turning to capital goods, our 
records of advertising in trade 
and technical journals have 
shown an important and steady 
increase in their revenue. In this 
section of the press there is a 
general tendency for rates to in- 
crease a clear indication that 
business is good. 

Moreover, many manufac- 
turers of engineering and indus- 
trial products and trade associa- 
tions are increasingly using the 
newspapers and magazines for 
campaigns of an institutional and 
prestige character, and I think 
that this type of informative and 
educational advertising will 
steadily increase, 

Taking the whole field of press 
advertising, therefore, I feel that 
there is every cause for optimism. 


Moderate increase 


F. P. Bishop 


(general manager, Newsprint 
Supply Co.) 


On the newsprint supply side, 
we are expecting a moderate 
increase in supply in 1956. We 
have contracted for a further 
50,000 tons from Canada, and 
there will be a moderate increase 
both from the British mills and 


@ Continued on page 33 
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DecemBer 30, 1955 


Hubert Powell, publicity director of 

he Star,” with Allen Clarke, 
circulation manager, and Jack 
Perren, of the British Transport 
Commission's advertisement depart- 
ment, look at the new ‘bus front 
posters which “The Star’ are to use 
from January \ on Central London 
"buses. By arrangement with London 
Transport and agents Anthony 
Browne (Advertising) Lid., the ‘bus 
was brought to “The Star’ office in 
Bouverie Street. The posters are 
silk-screened in four Day-Glo 

colours. 


New services 


for poster 
advertisers 


Two poster research services 
are announced by Universal 
Patrols Ltd., of which G. Bid- 
dulph Aris is director. 

Poster Product Cover provides 
subscribers with the following 
information about all posters in 
Greater London: the product 
group; name of product or ad- 
vertiser; number of representa- 
tions by 16, 32, or 48, and special 
sites, together with the total for 
each product. 

Poster Site Directory provides, 
on cards, information about: 
the serial or site number used by 
Universal Patrols with spaces for 
subscribers to add their own or 
contractors’ references, postal 
address of each site, contractors’ 
name and reference number, 
where these can be identified by 
observation; and number of 
posters by sizes available when 
site was observed 

Cost for PPC for the Greater 
London initial set will be £15; 
annual subscription £60 

Cost for PSD initial set will be 
£50, annual subscription £75. 


Soaps are top 


UPL’'s first (December) report 
states that during October 15 to 
November 30 they observed 
43,186 posters in the 94 boroughs 
of Greater London. Household 
soaps headed the list with 
5.988 all sizes, and Walls 
Sausages, the individual pro- 
ducts or advertisers, with 1,417 
(all 16 sheet), Guinness came 
sixth, with 1,152, but covered a 
higher proportion of 32 and 48 
sheets than other advertisers. 


TOO-LONG TV 
SPOTS ‘NOT 
INTENTIONAL’ 


“The extension of commercial 
TV advertisements 
natural breaks in 

gramme” was alleged by 
fon MPs in the House of 
Commons last week. 

Mr. Gordon Walker said they 
had occurred during the televising 
of a boxing match on November 
15. Miss Elaine Burton com- 
plained that it mernee during 
“Sportsview” the following day 

Dr. Charles Hill, Postmaster 
General, said that the Inde 
dent Television Authority ha 
formed him that, owing to an 
error in timing, a 60-second ad- 
vertisement had run over into the 
actual boxing. They were doing 
their utmost to ensure that that 
sort of thing did not happen 
again. 

To Miss Burton, who alleged 
that an Esso advertisement had 
been inserted in the middle of 
“Sportsview,” he said that he 
would take up the matter with 
the ITA 

In reply to another question, 
Dr. Hill said that three or four 
alleged breaches of the law had 
been brought to his notice. An 
ITA spokesman stated later: 
“The Authority does not feel that 
the programme companies are 
deliberately breaking the law.” 


Programmes cut 


Because it would have 
exceeded the number of hours 
permitted, Associated-Rediffu- 
sion Ltd.'s TV programme for 
Boxing Day was cut by 90 
minutes. 


More than 18 pages of advertising 
by Australian stores and manufac- 
turers appears in the 1956 ‘Vogue’ 
Supplement for Australia—cover 
above—to be carried in the January 
issue Six of the pages are 
in full colour. The editorial 
pages of the Supplement contain 
ideas for the Australian autumn 
on fashion, new fabrics, shopping, 
and “Vogue's” colour choice for the 
Australian autumn 


ADVERTISER'S WEEKLY 


With Albert Milhado (eft) and A, E. Pfister, foreign adv ertisement manager 


of Le 


| igaro 


looking on, Masson Forestier signs the 


“Le Figaro’: 


Milhado contract 


Milhado to handle ‘Figaro’: 


Continental office opens 


Iwo new developments have been announced by Albert Milhado, 


of Albert Milhado & Co., Ltd 


His organisation, which is not yet 


nine years old, will on Monday open a continental office in Antwerp, 
and on the same day will officially take over the representation in 


the UK of the French newspaper, 

Says Mr Milhado in his 
January issue _—soo ff Milhado 
Minutes: “January 1, 1956, is a 
remarkable day in the history of 
the Milhado organisation.” 

The continental office has been 
established in Antwerp, says Mr 
Milhado, because it is only three 
hours by train from Amsterdam, 
some four hours from Paris, and 
not more than three hours from 
Western Germany 

“We hope this will prove to be 
of tremendous help to those who 
want advice and information 
about continental advertising. 


Aid to agencies 


“In the past we have always 
tried to give advertising agencies 
and British exporters the in- 
formation they required, and also 
when they wanted details about 
newspapers and journals not 
represented by us in this country 

“We have always felt that it is 
in the interest of export advertis- 
ing in general and of ourselves 
in particular to give as much help 
as we possibly can. Our own 
continental office will make this 
help even more complete than 
before.” 

Discussions with Le 
says Mr. Milhado, have been 
going on for some time—“and 
we are pleased and proud to have 
been appointed as their repre 
sentatives 

Mr. Milhado also Glaims that 
the 1955 turnover figures of his 
organisation show an increase of 
38 per cent on the total for 1954 


Figaro, 


Hobbies Exhibition 


The fourth International Do- 
It-Yourself Handicrafts, Home- 
crafts, and Hobbies Exhibition 
will be held at the Empire Hall, 
Olympia, Thursday, September 
6 to Friday, September 21. Sixty 
per cent of the space has already 
cen booked. 


Le Figaro 


Visitors to the Schoolboys’ Own Ex- 
hibition at the Royal Horticultural 
Halls, Westminster, from to-morrow 
(Saturday) to January 14, will be 
able to take part in “Operation 
Scoop.” a game devised by Lyons 
lee Cream Department, in which 
they can guide, by remote control, 
a model helicopter, picking up a 
dummy representing a aoaning 
person and returning tt to base 
Each day the boy who sets up the 
fastest time will be rewarded with 
a helicopter trip from the South 
Bank to London Airport. Here two 
boys have a “trial run.” 


House quarterly 


launched 


A new 3d. quarterly magazine 
for employees of the Automatic 


Telephone & Electric Co,, Ltd., 
has been launched, called Tone. 
Editor is W. J. Wales. The first 
issue is dated Winter 1955 

The magazine will sell mainly 
at Strowger Works, Edge Lane, 
Liverpool, the company’s main 
manufacturing unit, but distribu- 
tion will also be made in branch 
factories on Merseyside and in 
the works and offices of associ- 
ated companies in Wigan, Bridg- 
north, Taplow (Bucks) and Ruis- 
lip. Company pensioners and 
employees serving abroad will 
receive free copies 
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@ Continued from page 3 


NEW RATING MAY HIT AD SITE CHARGES 


described in the various statutes, 
has been governed by the Adver- 
tising Stations (Rating) Act, 1889 
Section 56 ef the 1948 Act, 
however, now makes practically 
all advertising stations—bulletin 
boards, posters, and both illu- 
minated and non-illuminated signs 
—into separate hereditaments. 


Separate’ items 
It says, in effect, that where the 
right to use any land (and this 
includes any hoarding, wall or 
other part of a building) for the 
purpose of exhibiting advertise- 
ments is let out or reserved to any 
person other than the occupier of 
the land, that right shall be 
deemed for rating purposes to be 

a separate hereditament. 
In practice, most poster ocon- 
tractors have for some years past 
paid the rates on their advertise- 


ments direct to the local authori- 
ties, as this met with the general 
convenience, but after April 
this arrangement will have the 
force of law. 

One result of the change will 


be that every outdoor advertising 
station will have to be separately 
assessed, and where there are 


block assessments (apart from 
sites on railway property, which 
are exem from the 1948 Act), 
these will be illegal, as the Section 
specifically states that any “right” 
to use land for advertising must 
be included in the valuation list 
a8 a separate assessment. 

Another result is that the rates 
will be payable even when the 
site is “out of charge,” that is, 
not sold to an advertiser, for the 
“right to use” still remains, 

To what extent the re-valuation 
will mean increased charges wil! 


not be known until some time in 
the New Year. 

The new lists have to be in the 

session of the local authorities 
4 to-morrow (Saturday), and as 
soon as possible afterwards they 
have to be made available for 
inspection 

In view of the large number of 
assessments that outdoor adver- 
tising contractors will have to 
inspect, some local authorities 
will be compelled to make special 
arrangements to facilitate the in- 
and extracting informa- 
tion. 


Many contractors, it is known, 
are making special arrangements 
for the checking of new assess- 
ments against old assessments, 
and, if necessary, to making re- 
presentations to valuation officers 
and appealing to local valuation 
Courts. 


Housed at Kenwood Electrics Lid.'s 
London showrooms was this Christ- 
mas window display, produced and 
created by the staff of the show- 


rooms. 


DPSPA branch 


meeting 


Annual meeting of the Mid. 
land branch of the Display Pro- 
ducers and Screen Printers’ Asso- 
ciation will be held next Friday 
evening, January 6, at the White 
Horse Hotel, Congreve Street, 
Birmingham, It will start at 
6 p.m. and will be followed by a 
social gathering. 


ISMA’s charity gift 


Proceeds from the  Incor- 
porated Sales Managers’ Associ- 
ation Christmas dinner held at 
the Connaught Rooms last 
week have been given to the 
“Hostel of the Good Shepherd,” 
Bethnal Green. 


_ MANCHESTER | 


Walkers 


ELECTRICITY 
EXHIBITION 
IN GLASGOW 


The South of Scotland 
Electricity Board is to organise 
an Electronics and Productivity 
Exhibition and Conference in 
Glasgow's Kelvin Hall from 
Monday to Thursday, February 
6 to 9% This exhibition will 
ere. for the first time in 

otland, a comprehensive review 
of the latest electronic devices. 

Some 60 leading manufacturers 
of electronic pay will show 

oducts, and also taking part will 

such scientific and adviso 
bodies as the Electrical Resear 
Association, Electrical Develop- 
ment Association, Glasgow and 
Edinburgh Universities and the 
British Productivity Council. 

The Board will also have the 
support and co-operation of the 
Scottish Council (Development 
and Industry). 

The manufacturers will be 
showing under working condi- 
tions their latest electrical aids to 
production, and senior technical 
officials will deal with enquiries. 
The South of Scotland Electricity 
Board themselves will be repre- 
sented by a centrally-positioned 
lounge and advice bureau. 

All the conference lectures will 
be given by specialists in the field. 
Throughout the Exhibition there 
will be showings of a selection of 
films dealing with electronic 
principles and applications to pro- 
duction, A  specially-fitted out 
cinema will be provided. 


(showcards) limited 


The waiting room of Gee Advertis- 
ing Lid.’s new Manchester office at 


23 Princess Street, Manchester 2. 


Decemprr 30, 1955 


‘Complete ban’ on 
aerial ads is 
sought again 


The Association of Municipal 
Corporations, it is understood, is 
not content with the suggestion 
of the Ministry of Transport and 
Civil Aviation that control of 
acrial advertising should be by 
Order in Council under the pro 
one of the Civil Aviation Act, 
1 


The Association has repeated 
its request for a comprehensive 
ban on “sky shouting” or broad- 
casting of any “noises” from air- 
craft for advertising purposes. It 
is also seeking a similar control 
on sky writing, “which was just 
as likely as forms of aerial 
advertising to cause danger on 
the roads.” 


ibitions (Avertiser’s WeerkLy, 
December 2). 

All forms of aerial advertising, 
it says, should require a permit 
granted by the Minister—*“and 
such permits should be granted 
sparingly.” This method, it 
thinks, would produce less 
administrative and pension diffi- 
culty than the method proposed 
by the Ministry. 

The Ministry has assured the 
Association that whatever method 
of control is adopted—either pro- 
hibition or permitting activities 
in particular areas of the country 

it would only be exercised by 
the Minister after further con- 
sultation with the local authori- 
tes, 


Drop in ‘“Reynold’s News’ Scottish sale 


General acceptance of the directors’ report and balance sheet, 
including the announcement of a reduction of the rebate on the 
collective advertising scheme from 50 to 30 per cent, was indicated at 


the Scottish divisional meeting 
of the Co-operative Press Ltd., 
held in Glasgow. 

Mack Moffat, chairman of the 
Scottish board, who presided, 
said that the loss shown in the 
accounts was mainly due to the 
effect of the newspaper and rail 
strikes which, he said, had cost 
the organisation~almost £25,000. 

The circulation of Reynolds 
News in Scotland had shown 
reductions and only one in 20 
of the co-op members in Scot- 
land appeared to be regular 
readers, “That is not good 
enough,” he said. “We must now 
have direct action by all inter- 
ested co-operators to improve 
the position.” 


‘Renewed interest’ in 
resort’s publicity 


Further efforts of Nairn 
Development Association to 
advertise Nairn as a _ holiday 
resort and to extend the season 
were proposed at the annual 
meeting of the Association. A 
call for greater financial support 
from those who benefited by the 


tourist business in Nairn was 
made by several speakers. 
J, P. Johnston, chairman, spoke 


of the public apathy which they 
had been faced with since the 
war, but now he welcomed 
signs of renewed interest. 
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Riser | ) 
ce 
upport for 


a noble venture 


To make possible the Trans-Antarctic Expedi- 
tion, 1955-58, the United Kingdom and 

minion Governments generously donated 
£188,000. To help raise the £175,000 balance 
still needed, a large-scale Direct Mail campaign 
was planned and carried out by BIA. 165,000 
appeals were sent to schools, business houses, 
doctors and professional firms. 

The response to the mailing shot, which was 
timed to arrive on the day the Prime Minister 


launched the appeal in a broadcast announce- 
ment, has been quite exceptional. 


Over five times the total cost of the campaign 
has so far been collected, and when promised 
collections come in, it is confidently expected 
that this amount will be doubled. 


BIA are proud to have played their part in 
the successful drive to support this important 
scientific expedition 


Would you like to wish God speed to the Trans-Antarctic Expedition? There is a very practical 
way in which you can do so, The lists are still open so send your contributions to; 


The Hon. Treasurer, Transe-Antarctic Expedition, 
c/o Glyn Mille & Co., Kirkiand House, Whitehall, London, 6.W.1 


BRITISH & INTERNATIONAL ADDRESSING LTD 


BIA HOUSE, CHALTON STREET, LONDON, N.W.1 . 


Bi 


TEL. BUSTON 5262/6 
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‘Herald’ name 


ad manager 
Hugh Holker is leaving the 


News Chronicle to become adver 
tisement manager of the Daily 
Herald. Wis appointment and that 
of Alfred Solomons as assistant 
advertisement manager will date 
from Monday, when John Rosswick 
will take up his post of advertise- 
ment director of the paper follow. 
ing EB. MH. Hall's retirement from 
this position 

Mr. Holker, who joined the 
News Chronicle in 1934, became the 
paper's assistant advertisement man- 
ager in 1953. Mr. Solomons has 
been with the Odhams Press group 
since 1924 

(See Mataty Possoant, page 34) 


Derek Hammond, who has been 
with the sales staff of Philips Elec 
trical Lid.’s records division since 
its inception, joins Philips’ publicity 
department on Monday, where he 
will be responsible for record pub 
licity. John Kendall, who formerly 
handled record publicity, returns to 
the general publicity department to 
assist on exhibitions and various 
aspects of Philips dealer publicity 


. o * 
B. T. Whitehead has been ap 


yinted executive officer to the 

ational Milk Publicity Council 
This follows his four months’ ser- 
vice in an acting capacity. He will 
be responsible for organisation and 
co-ordination of ublicity, and 
liaison between the Council and its 
advertising agents. 


* . * 


Five new appointments to the 
board of Amalgamated Press Lid 
are: C. W, Lewis, managing director, 
Imperial Paper Mills; R. T. Eves, 
editor of School Friend, Lion, Girl's 
Crystal and a number of other 
publications; J. P. O'Connor, editor 
of publications for women, includ- 
ing Wife and Home, Woman's Com- 
panion, Woman's World, and 


Nugh Holker 


==| MARKSMAN 


NATIONAL POINT OF SALE SERVICE 


| ERNEST MARKS PUBLICITY L'? 


A. Solomons 


several Libraries; P. M. 

editor of Jack & Jill, Playhour and 
a number of other weekly and 
monthly publications in the juvenile 
and allied markets, and of sundry 


Haydon, 


annuals; and C. G. V. Davies, a 
business manager of the company 
and director of Waverly Book Co 
7 of Everybody's Publications 
Ad. 

” * * 


George E. Ness, senior reporter 
with the Oban Times for the past 
seven years, has been appointed 
editor of the Highland News, 
Inverness, 

* * 


Alastair M. Dunnett, editor of 
the Daily Record, Glasgow, resigned 
suddenly last week. The Record was 
one of the three Kemsley papers in 
Glasgow taken over carly in Novem- 
ber by the Mirror group. He joined 
the Kemsley group in 1937 and 
became editor of the Daily Record 
in 1946, 

* * 


H. Duncan Rodgers, assistant 

ublicity manager of Hadfields 

td., will join Samuel Osborn Ltd., 
Sheffield steelmakers, founders and 
toolmakers, on Monday as publicity 
manager He was previously with 
8S. D. Dickson for four years and 
represented the Kemsley Newspapers 
Lid, group of newspapers in Shef- 
field for five years. 

* * * 

Philip Marsh has been appointed 
editor of Industria Britanica in 
succession to L. Ramirez, who died 
recently. This is in addition to his 
present responsibilities as editor of 
the British Trade Journal and Export 
World. 

* * * 

Jeffrey H. Rayner has left the 
Slough Observer to join John Webb 
Press Services Lid. as one of the 
newsroom staff 

7 7 * 

John V. Mahony, public relations 
manager of Henry Ford & Son 
Cork, has arrived back in Ireland 
from the Ford international public 
relations conference in New York, 
Dearborn and Washington 


John Rosswick 


ESTABLISHED 
1898 


When W. T. Bridge (right) retired 
from his post of assistant head of 
rail and properties section in the 
commercial advertising service of 
the British Transport Commission, 
George Dodson-Wells, commercial 
advertising officer, presided at a 
presentation ceremony at Cran- 
bourne Chambers, Leicester Square. 
Mr. Bridge here accepts an inscribed 
gold watch and granddaughter clock 
subscribed for by all his colleagues, 
whose names were inscribed in an 
autograph book, Mr. Bridge joined 
the Great Northern Railway in 1907. 
7 * * 


Joe Dillon, public relations 
department, Aer Lingus, was the 
author of “Test Pilot.” a play 
produced by Radio Eireann re 
cently He served with the RAF 
during the war and subsequently as 
a radio operator on flying opera 
tions with Aer Lingus before join 
ing the PR department 

* * a 

Jack Hearne, a former member 
of the Publicity Club of Ireland, 
who is now sales promotion man 
ager for TWA in the Middle and 
Far East, is the first non-American 
employee to receive his company’s 
Ten-Year Pin. He joined the com- 
pany in Dublin and is now based 
on Cairo 

* * 

Henry Howell has joined the 
British Legion Journal as assistant 
to advertisement manager J. E. 
Chappell. The Journal recently 
increased to 32 pages 

* * * 

Denis Hoffman, formerly in 
charge of public relations at Roles 
& Parker Ltd., has joined Creators 
Lid., plastic manufacturers, to form 
a press and public relations division 

* : * 

James C. O'Connor, chairman of 
O'Kennedy-Brindley (Cork) Lid., is 
the 1955-56 chairman of the Cork 
Chamber of Commerce In the 
agency he is associated with Brian 
D. and Desmond B. O’ Kennedy 
(both directors of the parent firm) 
and = Brian Cronin, managing 
director 

* * * 

George Thomson, public relations 
officer, Singapore, has been elected 
chairman of a working party of 14, 
representative of airlines, hotels 
travel agencies, entertainments, 
shipping, railways, Government and 
Chambers of Commerce, which is 
to consider establishing a  cen- 
tralised tourist organisation § in 
Singapore 
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DEPOTS IN ALL DISTRICTS BUSH 
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Club News 


Oxford 
‘Unprecedented 
boom period’ 


H. Clarke-Scholes, president of 
the Advertising Club of Oxford, told 
members in his Christmas message 
in the ACO News, that at the 
moment members were participating 
in an “unprecedented boom period 
with the accompanying fullness of 
trade and individual prosperity.” 

“Strangely enough this pleasing 
state of affairs is affecting our club 
in two different ways. We are 
recording the highest membership 
we have ever achieved but our 
attendance record at meetings is, if 
anything, declining,” he said 

Mr. Ciarke-Scholes attributed this, 
to some extent, to the attraction of 
television, and urged members to 
make a resolution to attend meet- 
ings regularly, 

Ron Johnson has been elected as 
the new club secretary. He is dis- 
ont representative of Kalamazoo 

td, 


First Friday 
Ladies’ night 


The annual ladies’ evening of the 
First Friday Club, held at the 
Midland Hotel, Manchester, was 
attended by 235 people. Frank 
Rowlinson (Rowlinson-Broughton) 
proposed the toast to “The Ladies,” 
to which Mrs. E. J. Sibbald replied, 
while V. P. Doyle, vice-chairman 
of S. C. Peacock Ltd., proposed 
“The Club” and Harry L. Hard- 
wick, the retiring chairman, 
responded, 

two committee members disguised 
as “barrow boys" were introduced 
by Tom Harper, chairman-clect, and 
distributed gifts to the ladies. 


Glasgow 
Presents from 
the club 


Headed by Scots actor Duncan 
Macrae, 15 stars of Glasgow's 
theatre world provided the enter- 
tainment at the Publicity Club of 
Glasgow's Christmas luncheon held 
in the Grosvenor Restaurant. Gifts 
for the poor children of Glasgow 
Corporation were collected, 


Ad Man’s Diary 


Monday, January 2 

BRISTOL AND WEST PUBLICITY CLUB 
meeting R. K. Pearce on ‘Press 
medis."* Carwardines, Baldwin 
Street. 6.30 p.m 

Tuesday, January 3 

REGENT ADVERTISING CLUB lecture 
J. C. Braun on “The Law of Adver 
tising.”" 6.30 p.m 

PUBLICITY CLUB OF SUNDERLAND 
meeting. J. McKenzie and R. Ford, 
on *Hypnotism— What is its 
Future.” 
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Major Derek Hague, M.C., (in 
centre) of Messrs. A. Wander Ltd., 
discusses some of the trophies won 
by the Ovaltine Jersey Herd with 
two executives of J. Arthur Rank 
Screen Services Ltd.--Mr. A, M. 
Malin, (right) Western Regional 
Manager, and Mr. Derek Young- 
husband, account executive for 
Ovaltine. 


A Rosette 
for the Man-with-the-Gong 


OVALTINE is well accustomed to 
successes. These trophies are evi- 
dence of the successes of their Dairy 
Herd at Agricultural Shows. Their 
sales figures are proof of the success 
of Ovaltine in the markets of the 
world. It is not surprising that they 
recognise the success of the cinema 
screen as an advertising medium, 
and use it-——successfully!—in very 
substantial volume. 

Nearly 6 million people a month 
are seeing Ovaltine cinema adver- 


tising produced and exhibited by 


The J. Arthur Rank Screen Services 
Group. Two-minute films in 1,800 
cinemas; ‘Tips’, the well-known 
magazine-film, in 1,600 cinemas. 
And “‘Shop”’, the new idea in screen 
advertising, will be added to the 


Ovaltine schedule in 1,400 cinemas 
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shortly. Whatever the size of your 
advertising problem, from one shop- 
ping area to the whole of Great 
Britain, J. Arthur Rank Screen 
Services can help you-—economi- 
cally, 


effectively and with the 


greatest enthusiasm. 


J. ARTHUR RANK SCREEN SERVICES LTD 


11 HILL STREET, LONDON, W.1, GROSVENOR 6353 


WESTERN REGIONAL*® MANAGER: A. M, MALIN 


MIDLAND REGIONAL MANAGER: B.D WS. Mumford, Suffolk Street, Birmingham. | 


{ % TYNDALL'S PARK ROAD, BRISTOL, 6. BRISTOL 97367 


NORTH WESTERN REGIONAL MANAGER: G. H, Kelsall, 3 The Parsonage, Manchester } 


SCOTTISH REGIONAL MANAGER’ J G 


*WESTERN KEGION: Carmarthenshire, 


Cornwall, 


Angus, @ Bath Street, Glasow C2 


Devon, Dorset, Glamorgan, Gloucestershire, 


Monmouthshire, Somerset and Wiitahtre. 
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Review of Advertising 


A word in 


your ear 


By COPYTASTER 


OR a family reason I have 
been looking at a good 
many advertisements for hear- 
ing-aids and writing to some of 
the makers for their booklets. 
This was a profound mistake, 
for the booklets were brought to 
the door by eager salesmen who 
could hardly believe their own 
ears when they were told-—quite 
truthfully—that nobody in the 
house was hard of hearing. 

Their disappointment was 
almost heart-breaking, and the 
comments of one of them sug- 
gested that his commission on the 
sale of even one hearing-aid must 
be a good, solid sum of money. 

The main task of the advertis- 
ing, therefore, must be the getting 
of prospective customers’ names 
and addresses, and to do this 
effectively and economically the 
advertisements must inevitably be 
comparatively small, urgent, and 
well packed with copy. 

To catch the eyes of the maxi- 
mum number of deaf people, the 
headlines must almost inevitably 
have some such words as deaf or 
hard of hearing prominently 
displayed. 


Short term task 


But such advertisements 
small, wordy and shrill in their 
appeal—can never be called 
elegant or impressive. Theirs is 
a short term task, and they can 
do little for the prestige of the 
advertiser. If you became deaf 
to-morrow you would probably 
not immediately think of any par- 
ticular make of hearing-aid, for 
no manufacturer seems to have 
adopted a policy of long-term 
prestige advertising. 

It would need a good deal of 
courage to do so, and to go 
ahead with large and impressive- 
looking advertisements that did 
not produce as many direct 
replies as smaller and cheaper 
campaigns. 

However, here is one manu- 


facturer who has taken his 
courage in both hands and pro- 
duced an out-and-out prestige 
campaign. He has gone the 
whole hog, too. There's no 
coupon. Nothing is said about 
interesting booklets. There is 
no kind of suggestion that the 
reader should get in touch 
with the Acousticon people. 

It would be easy to remark: 
“C'est magnifique, mais ce n'est 
pas la guerre,” but | am not quite 
sure. The advertisement was in 
The Times, and | imagine it was 
in the medical journals. People 
who begin to realise that they are 
deaf must often-—indeed, usually 
~ask for advice before writing to 
makers of hearing aids. 


No real incentive 


Their doctor, their relatives, 
their closest friends — these 

ople, not being themselves deaf, 

ave probably never read any of 
the ordinary hearing-aid adver- 
tisements. 

Why should they ? 

But I think they will have read 
this Acousticon copy with its 
mystifying picture and its bril- 
liantly provocative headline. Just 
listen to the beginning of the 
copy :- 

THe INSTRUMENT 
BEETHOVEN HATED 

It is an ear-trumpet—one of 
several that Beethoven used in 
a brave attempt to combat his 
deafness, finally bowing to the 
inevitable with the remark: 
“Resignation! What a miser- 
able refuge, and yet the only 
one left for me!" 

The twentieth century can 
offer the deaf something more 
than resignation, The un- 
beautiful ear-trumpet has had 
its ineflectual day, and a hear- 
ing aid can now be an instru- 
ment as subtle and accurate as 
the human ear itself, 

This is good stuff by any 
reckoning. It is interesting and 
to the point, it is pleasant to 


ee ee te 


By any reckoning, 
thinks Copytaster, mn 
this copy is good I 
stuff — interesting, 
to the point, and 
pleasant to read. 
It gets right away 
from the generality 
of deaf aid adver- 
tisements. 


read, and the whole advertise- 
ment, with its striking use of 
white space and the restraint of 
its typography, seems to lift the 
Acousticon right away from 
the ordinary run of hearing aids 

It is prestige advertising at its 
best, but we all know that pres 
tige advertising moves in a slow 
as well as a mysterious way. . In 
the meantime, what does Acous- 
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The instrument 


Beelthoren hated 


@ 4M Wise v4 


ticon do to get those essential 
names and addresses of potential 
customers? 

Presumably they have a more 
urgent, more hard hitting cam- 
paign elsewhere. I certainly hope 
so, for although I admire this new 
campaign, I can only guess, not 
guarantee, that in the long run it 
will prove to be very well worth 
while. 


A New Year gift for the 
young copywriter 


Copytaster recently came across an excellent example of the 


copywriting of Haslam Mills. 


SEARCHING FOR some long-lost 
papers the other day, I found a 
Buoyant Chair advertisement that 
has not, so far as I know, been 
reprinted for 25 or perhaps 30 
years, so I am giving it here as 
a New Year's present for all the 
readers who are too young even 
to have seen it and any others 
who have carelessly forgotten it 


For some unfathomable reason 
the few advertisements of Haslam 
Mills that have been reprinted 
here and there since the war have: 
nearly all seemed strangely—and 
quite untypically—over-written, 
or perhaps I should say over- 
polished, with a faint odour of 
the midnight oil. 

I am thinking particularly of 
some almost embarrassingly 


It is worth careful study. 


florid pieces for Sundour Fabrics 
that he would have gently but 
inexorably blue-pencilled if any 
of his juniors had written them. 


Establishing a style 


To you who do not remember 
the days when every other copy- 
writer was trying to establish a 
style of his own and nearly all 
copy was most unnatural even 
this may seem strange Yet 
could you write anything half as 
fresh and charming? 

But, 

My dear man, it doesn't 
work. You know it doesn't 
work. A chair that needs 
added cushions has confessed 
itself a failure. 


@ Continued on page !2 


% ONE OF BRITAIN’S BEST MARKETS 


cvred ty SURREY ADVERTISER 


LONDON: 143 Fleet Street, E. C. 4. Tel: FlEet street 6672 Head office: GUILDFORD, Tel: 5252. 


pe — ae 
) * P| 10 PF f 
oe ee 
——— — . - | 
x, } n 
% . i 
= i 9 ah 
a8 Pe i 
5 \ } 
Ye 4 PC i 
Sails ; 
i , 
; ' q j 
ae po \ a m ; 
is ' . 
hs ‘ae - 
‘ es bs ay 
— | 
ii ’ ut 
* i” 
ir ee f i 
er : 
j a 
Ee , | 
} : hi 
PE 
gg — an be 
hi 1 
) “hi 
: | 
TS 
a Me fou 
| a pe | id 
L : Fe 
| . — _ he 
=I tie 
a Ne 
4 | 
‘is ' 


ADVERTISER'S WEEKLY 


One person in three 
reads the 
Sunday Pictorial 


Yes, it’s an established fact. With an audited net sale 
of over 5,500,000 one person in every three of the entire adult 
population reads the Sunday Pictorial. No campaign 


requiring National coverage is complete without It 
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Copytaster finds an ad that 
calls for a lot of neck 


Comfort can't be improvised, 
can't be slapped together. 
Comfort is a triumph of ex 
perience and art, A real chair, 
a Buoyant Chair takes you 
over as naturally as a_ pool 
takes a tired wave. Holds you 
everywhere, grasps you no- 
where, vet fils as if you had 
sat upon air while a chair was 
composed around you. 

Buoyant 

Easy chairs and settees make 
no stipulation, impose no con- 
ditions; all that they ask is 
you, At your furnishers. Frow 
five pounds. ‘ 


More about music 


On ves, there was that little 
difference of opinion with Tele- 
taster about the music for tele- 
vision commercials. 

I am of the same opinion still 
and | despise their tinkling un- 

7 memorable little tunes, but even 
: more flercely do I despise and 
abhor most of the stuff that 

comes between the commercials. 

Indeed I and an electrically- 


CUMBERLAND 


WESTMORLAND 


LANCASHIRE 


S CHESHIRE 
NORTH WALES 


SHROPSHIRE 
MID WALES 


BUCKINGHAMSHIRE 


NOTTINGHAMSHIRE 


WARWICKSHIRE 


BERKSHIRE 


12 


cial television in the line of 


duty. 

An offer of shares in the under- 
taking can be expected at an 
moment. WATCH THIS SPA 

* * * 

Ir 1s fairly well known from 
various books on research and 
readership analysis that pictures 
of animals come high on the list 
of things that interest men. An 
oil company in the United States 
has for years been exploiting this 
knowledge with pictures § of 
animals that are said to resemble 
flowers (the argument being—as 
I understand it-—that motor oils 
look alike but some bite while 
others only smell). 

The advertisement at right for 
the 600 Group should therefore 
have a high readership among 


men. 
lt could be argued that a 
ytential customer is scarcely 


ikely to identify himself with a 
giraffe and might actively resent 
the whole thing, but this is an 
old wives’ story for which no 
evidence has ever been produced. 

In any case, who could pos- 
sibly object to being represented 
by such a charming and well- 
dressed beast? As a portrait of 
a good many business tycoons it 
would be grossly flattering. The 


To advertise in the Provincial Weeklies, 
and take advantage of their long life and 
home to home coverage. For further 
details ring me at Fleet Street 2626. 
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a re = 
* Don't let's stick our necks out, Gentlemen! = 
Obviously, for PLANT & MACHINERY we'd 


The presentation 
of such a charming 
and well - dressed 


animal, in Copy- , . 
tasters _—_ opinion, better try 600 first! x 
makes it reason 

able to suppose ) Ses tee | eee 


that the advertise- ~- 

ment will have a 

high readership 
among men. 


Sana tot Vit, omit tered — New amd Ont 


= 2 Renee SE SONS : cain: mamma, et j 
worst aspect of much prestige 
advertising is _ its unereal 
solemnity; the most successful 
salesman is often the man with 
the readiest smile. 

+ * 


day with lots of sun and bags of 
excitement why not get in touch 
with Skyways Ltd.? They are 
advertising vacation trips to 
Cyprus, and you will find that 
* the island has never a dull 
Ir you think of a winter holi- moment. 


David L. Clackson 


80"%FLEET STREET, LONDON, E.C.4 
Telephone : FLEet Street 2626 


BURY TIMES GROUP 


BOURNEMOUTH TIMES SERIES 


Representing 
COVENTRY STANDARD 
CUMBERLAND & 
WESTMORLAND HERALD 
NEWARK ADVERTISER 


CHESTER CHRONICLE SERIES ROCHDALE OBSERVER SERIES WINDSOR SLOUGH & ETON 
EXPRESS 
A.B.C. Net Sales in excess of 500,000 
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Dea Ceevy2 Coo perv 


Welcome to ABC Television. We asked you to 
join us because this new young advertising medium needs all 
your imaginative and professional approach. We want you to 
dig for facts and figures, to help our advertising friends 
in measuring TV, and we want you to go to them armed with 
programme policies and details as well as rate-cards. 


We issued temporary rate-cards for the Midlands 
before you came because so many advertisers were pressing 
for the details. As we have agreed, our Birmingham rates 
have been pegged down to little more than half London rates 
in spite of the fact that Midlands TV will begin with more 
potential receivers than there were at the London opening. 
You will be announcing our Lancashire rates shortly and they 
will again be modest because of our long-term policy to 
establish TV as a national medium at a competitive price- 
per-thousand. 


TV will be a national medium a year from now, 
with Midlands in February, Lancashire in May, Yorkshire in 


October. We shall work closely with ATV to offer network 
week-end programmes and network week-end commercials at peak 
times. 


Together we shall plan programmes and advertis 
ing that will develop Commercial TV through its adolescence 
and into maturity as an irresistible medium of advertising. 
Today’s advertisers at ABC TV will secure an option on 
tomorrow's prosperity. 


Welcome, George Cooper, to our virile new or 
ganisation. 


Sincerely, 


pak dhomas 


Howard Thomas, Managing Director, 


ABC TELEVISION LTD., 
133, Oxford Street, London, W.1 
Gerrard 4314 (23 lines) 
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A big change this year—we are holding two fairs ! 
Different classes of goods will be shown at each. 
The February Fair is devoted to certain classes of consumer goods. 
We have planned this extra Fair to help buyers who prefer to do their 
buying early in the year. It will be held at Earls Court, London. 
At the April Fair you will see other consumer goods and goods in 
other classes at Olympia, London, while the Hardware and Engineering 
exhibits will be at Castle Bromwich, Birmingham. 
At both Earls Court and Olympia there will be “ Fairs within Fairs”, 
where individual trades will hold their own trade shows within the B.I.F. 
All in all, a bigger, more comprehensive B.I.F. than ever before— 
more worth visiting than ever before ! 


The February Fair The April Fair 
EARLS COURT, LONDON OLYMPIA, LONDON 
4 , " Chemicals & plastics 
The British Toy Fair Electrical and electronic plant & equipment 
Baby carriages Office machinery and equipment 
' Brushware Packaging machinery 
id ‘ Chemist's supplies Scientific, optical and medical instruments 
ae Fancy and leather goods CASTLE BROMWICH, BIRMINGHAM 


Jewellery, cutlery, silverware, watches and clocks 
Paper, stationery and printing 


Agricultural and dairy equipment 
Hardware and hollow-ware 

Building and heating 

Mechanical handling appliances 
Counting, weighing and testing machines 
Engineering and electrical machinery 


Pottery and glassware 
Toys and games 
General services 


information is obtainable from the nearest British Embassy, Legation, Consulate or United Kingdom Trade Commissioner 
Or write to: British Industries Fair Ltd., Ingersoll House, 9 Kingsway, London, W.C.2, England 
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XHIBITION 
WORLD 


A New Year Survey of Trends 
Prospects and Coming Events 


Specialisation is growing fast 
the buyer’s market 


By V. G. SHERREN 
managing director, National Trade Press Lid. 


- 
HE number of exhibitions 
and trade fairs held in 
this country is increasing each 
year. The total in 1950 was 
99: this year 151 have been 
staged, and the estimate for 


1956 is already above the 160 
mark, 


Exhibition promotion has be- 
come a sizeable industry. In six 
years it has more than doubled 
fts turnover and is now absorb 
ing approximately £1,000,000 
per month. The bulk of this 
cash comes from exhibitors’ ad- 
vertising appropriations a 
source which is now being tapped 
by an even more rapidly 
expanding industry, commercial 
television Other media of 
publicity and sales promotion 
are also establishing new 
records in revenue, and the day 
may not be far distant when 
advertisers settle down to a de- 
tailed analysis of exhibition 
expenditure and results. 


Maintaining prestige 


It is a fact that some large 
firms still exhibit mainly for the 
sake of maintaining prestige. 
They spend thousands of pounds 
each year on stands, throw-away 
literature and = entertainment. 
While it would not be true to 
say that they are “keeping the 
flag flying,” regardless of cost, I 
sometimes suspect that far too 
little energy is expended on hard 
selling 

Exhibiting for 
poses was all very 
early post-war years. The wheels 
of industry were then only be- 
ginning to gather their peace time 
momentum. Goods were still 
scarce, and in preparation for the 


prestige pur 
well in the 


return of highly competitive 
markets, manufacturers asked 
for nothing more than goodwill 
as the immediate return for their 
exhibition costs. There was, too, 
a new generation of potential 
customers to whom the compara- 
tive values of branded products 
were almost entirely unknown 
And six years of war had 
blunted the memories of older 
people : they had to be reminded 
of the inherent qualities of this 
or that merchandise. 

To-day we have a buyers’ 
market, and the sales executive 
is once again a key man in in- 
dustry. He is also much more 
of a specialist than his pre-war 
counterpart. It is to this fact 
as much as any other that I 
attribute the growth of 
specialist exhibitions and trade 
fairs. Under this heading, there 
were 33 British promotions in 
1950, The figure for 1955 is 
61, and the estimate for next 
year 65. 

Great public spectacles like 
the Motor Show and the Kadio 
Show conunue to grow and 
prosper Some argue that, so 
far as public attendance figures 
are concerned, they are becoming 
too successful. Wisely the Society 
of Motor Manufacturers and 
Traders Ltd. confines the Motor 
Show to trade representatives on 
certain days Above all, the 


Motor Show is an occasion when ~ 


the product is the thing that 
matters. A gleaming, glittering 
newcomer needs no extravagant 
and elaborate setting in order to 
attract trade and public attention 

At some exhibitions, however, 


there is a tendency to go one 
better than the Joneses and 
Smiths on neighbouring stands. 
Expenditure in excess of £5,000 
on stand construction alone is not 
as rare as it could and, in fact, 
should be. My own view is that 
trade rivalry should be confined 
to exhibits The overall visual 
effect of some exhibitions is 
pretty ghastly and all too often 
the most discordant notes are 
struck by the most expensive 
stands 

At all trade fairs promoted by 
my own company, uniformity of 
stand is maintained throughout 
the hall The same basic decor 
is available to large and small 
firms, and exhibitors are per- 
mitted to spend on stand altera- 
tions only 10 per cent more than 
the initial cost--a figure which, 
incidentally, is inclusive of site 
rental, the completed stand and 
the services of a team of display 
experts. 


Choosing the date 


The decline in popularity of 
certain large exhibitions catering 
for a variety of industries can be 
traced to the fact that it is well 
nigh impossible to choose a date 
which is convenient and suitable 
to all industries There is also 
the argument that no visitor can 
tour a mammoth show and see 
every section that he wants to 
see 

And he misses something else 
the informal, friendly atmosphere 
that gives character to the smaller 
specialist promotions 

The entry of publishing houses 
into the exhibition field has added 


a third and vital dimension to 
advertising. It establishes per- 
sonal contact between the 
manufacturer and the customer, 
encourages an exchange of views 
and provides a shop window for 
the product. The trade fair is 
essentially a market place for the 
buyer. It is timed to sult Ais 
convenience — a point which 
sometimes escapes the apprecia- 
tion of manufacturers a pro- 
mote exhibitions on behalf of 
their industry. 

It is difficult to imagine any 
exhibition committee comprised 
of industrialists that has the inti- 
mate and detailed knowledge 
possessed by the editorial, adver- 
tising and circulation teams of a 
journal serving that industry. 


Free from illusions 


However loyal his advertising 
and reader support may be, the 
publisher has no illusions about 
the fate of his trade fair 

To survive it must encourage 
good business as well as good 
will. He must favour none, offer 
a sympathetic ear to criticism, 
please all of his exhibitors most 
of the time, avoid giving offence, 
swell the profits of his exhibtors 
without adding substantially to 
his own wealth. Alas. the list of 
do's and don'ts is exhausting and 
inexhaustible, 

In my opinion, however, the 
list adds up to this: 

If a publisher takes on the 
job of promoting an exhibition 
and does the job to the satis 
faction of both advertisers and 
readers, the fate of that pro- 
motion and indeed the pros 
perity of the industry it serves 
is assured, 
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The Exhibition World 


Decemper 30, 1955 


; To-day’s exhibition is the all 
important ‘market place’ 


says LEON GOODMAN 
managing director, Leon Goodman Displays Lid. 


WHEN | first took part in 
exhibitions (it was the 


i 
os 


Radio Show of 1929) nobody 
dreamt that they were soon 
going to become one of the 
major advertising media, But a 
o~ at the attendance figures 
or some of the more notable 
exhibitions indicates just how 
important a medium it has 
become. The Radio Show in 
1938 attracted 144,363 people. 
This year, despite two fewer 
days and no preview because 
of the strike, that had gone up 
to 251,000. 

The Ideal Home Exhibition is 
fantastically successful. The 1938 
figure of 568,756 leapt to 
1,315,142 this year. The Motor 
Show also showed a tremendous 
up-curve from 233,463 in 1938 
to 516,813 in 1955. And the cycle 
show this year more than doubled 
its attendance of foreign buyers: 
545 last year to 1,204 this year. 
Others, including those held in 
the provinces, show a similar 
trend, : 

These are important develop- 
ments which are not sufficiently 
appreciated, because the cost of 
exhibiting has not gone up 
anything like in proportion. 
Most of the extra costs of 
exhibiting are due entirely to 
cost of raw materials and 
labour. They have not been 
increased in relation to the 
enhanced value of the exhibi- 
tion, 

It is worth noting that the 
expansion of exhibition atten- 
dances keeps pace with the grow- 
i prosperity of the industries 
taking part. In other words, the 

blic attend such functions 
Coesued they appreciate the pro- 
ducts and are not mere gatherers 
of free samples and pamphiets. 


Top secret information 


Industry might investigate this 
point. Just how important an 
exhibition is to an industry or a 
particular firm within that indus- 
try is, of course, a question that 
only they themselves can answer, 
and nobody is inclined to re- 
lease such information for 
obvious reasons, 

But that it is a selling medium 
cannot be disputed, and it is, in 
my contention, more than that. 
It is the meeting place for old 
and new friends of a company. 
The stand should be a place for 
a reunion, 


It is the testing point for all 
advertising. Thousands of new 
customers, potential, already 
half-wooed by advertising and 
other publicity can be won over 
completely—-or repelled. The 
exhibitor who doubts that should 
not take part in the exhibitions. 
Nor, for that matter, should the 
company which goes in just 
because the other fellow does and 
slaps up any old stand. 


The personal touch 


Go to any market place and 
see how the crowds gather around 
the lively salesman with a nice 
line in “speil.” The comparison 
is not so far-fetched as you might 
think. 

The exhibition is “the market 
place’ where the buyers, the 
would-be buyers and the sellers 
all gather together for a week. 
Remember this may be the first 
time tens of thousands of 
people will have seen you. 
They have seen your advertise- 
ments in the papers or maga- 


zines or on television. They 
have probably been your 
faithful customers for years 


but they don't know you and 
they welcome this opportunity 
of meeting you, even though 
the meeting may consist only 
of pausing a few minutes by 
your stand. The impression you 
make then is one that will live 
with them for many a day. 

Too few exhibitors take this 

viewpoint. 


Some see in it a waste of time, 
money and material and they 
take part merely because they are 
afraid to stay out “just in case 


there is anything going.” 
The business of organising an 
exhibition is tedious and un- 


rewarding enough without the 
stultifying efforts of such luke- 
warm enthusiasts. Indeed one 
almost feels that there should be 
a selection committee who would 
examine all submissions in the 
same way as an artist has to pass 
the Royal Academy. 

The exhibition has been fully 
appreciated in the post-war years 
only, but unfortunately in the 
immediate post-war years there 
was a certain Festival of Britain 
atmosphere pervading stand 
designers’ minds. Not for a 
single moment am I criticisin 
the designers of the Festival 
That was a separate objective 
and filled a certain function. 


Easy days over 
However, because it was 
accepted, too many people 


thought it was the thing to do, 
whether one was publicising a 
piece of rope or a string of pearls. 
Again there was perhaps some 
excuse for this mentality. The 
days of the seller were with us. 
One could almost sell a piece of 
rope for the price of a string of 
pearls 

But those days are over. 

Even though the public is 


spending more than ever before 


Modern style, BIF \95\; Light and air characterise this stand by 
Leon Goodman Displays Ltd. for British Industrial Plastics. 


Old style, 

An 

given by Leon Goodman Displays 

Ltd. to the stand for Trust Houses 
Lid. 


Motor Show 1934: 
“olde worlde” styling was 


(as the Chancellor knows so dis- 
approvingly) it is becoming more 
selective. Look at furniture 
design and compare it with pre- 
war makes. See how the public 
has by sheer persistence made the 
motor manufacturers adopt the 
two-tone colour schemes for cars. 
What I am saying relates, of 
course, to the design of stands 
for public use in exhibitions. But 
the same argument holds good 
for specialised trade fairs where 
the buyers are business houses. 
The stand is the hallmark of 
the exhibitor. It is his three- 
dimensional visiting card. 


Public verdict basic 


There has been an improve 
ment in the last two years, but 
much leeway still remains to be 
made up. We who design and 
make stands for exhibitions must 
fealise that we shall be judged 
by the public reaction. We must 
not produce something merely 
to please the managing director 
of the exhibiting company. He 
may be a first-rate administrator 
or a financial genius or the 
world’s wonder in electronics: 
but an exhibition is not his busi- 
ness. If given the chance he will, 
of course, let his fancy run rather 
loose. It is our job to tighten the 
reins. 

I would seriously advocate that 
we consider our position in this 
matter. 


@ Continued on page 20 
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6 exhibitions 


Ist National Nylon Trade FAIR................66.....0.065 Royal Albert Hall, London 
3rd National Men's Trade FAIR ...........................Royal Albert Hall, London 
3rd Household Textiles & Soft Furnishings FAIR Royal Albert Hall, London 
Boy’s Clothing Trade FAIR Park Lane House, London, W.1 
Ist National Industrial Textiles Trade FAIR Royal Albert Hall, London 
ist Handkerchiefs and Scarves Trade FAIR Park Lane House, London, W.1 


Chocolate and Sugar Confectionery Trade FAIR...... ee London 


ane 


6th-10th February 
13th-17th February 
20th-24th February 
16th-20th April 
23rd-27th April 

30th April-4th May 
20th-25th August 
20th-27th September 
Ist-Sth October 


Ist-Sth October 


THE NATIONAL TRADE PRESS LIMITED 
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That Olympia can offer an unrivalled 
Exhibition Service for YOUR use 


anywhere. 


A service by a fully experienced 
team of Designers, Estimators, Rep- 
resentatives and Craftsmen in all 
the necessary branches, not for- 
getting Electrical and Plumbing 


work etc. 


“SRR SS: sO Le LG. 


All self-contained within the actual 
Exhibition building. Visuals, Draw- 
ings and Estimates, of course, free 


of charge and without obligation. 


‘Olympia 


OLYMPIA LTD., LONDON, W.14. Telephone: SHEpherds Bush 5366 
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al Yes, Bill, it's an 
Olympia: job — wa 
ae always use them: we 
i can safely leave EVERY. 
THING in their hands and — 
know that it will be carried out 
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The Exhibition World 


New fairs will make 1956 


an eventful year 


prophesies OUR EXHIBITIONS CORRESPONDENT 


Nn past year has been 
extremely interesting from 
an exhibition standpoint. There 
have been record crowds at 
established shows and also at 
several new ones that came 
into being—and all the indica- 
tions are that 1956 is going to 
be even more full of interest. 
There will be a new BIF in 
February at Earls Court, in addi- 
tion to the usual two fairs held 
at Olympia and Castle Bromwich 
In August the advent of 
Hulton Press into the exhibition 
field will see the first Hulton’s 
Boys’ and Girls’ Exhibition at 
Olympia, In October the 
National Fuel Efficiency Exhibi- 
tion which in the past has been 
organised by Provincial Exhibi- 
tions Ltd. at the Manchester City 
Hall, will come to Olympia. 


Important conferences 


In addition, there will be 
several new shows running in 
conjunction with several impor- 
tant conferences, including one 
(the first of its kind to be held 
since the war) that will be taking 
place during the Health Congress, 
organised by the Royal Society 
for the Promotion of Health. 
That will be at Blackpool at the 
end of April, 


Mobile show 


AN ANSWER to the charge 
repeatedly hurled at British in- 
dustry these days, that our selling 
methods are out of date has been 

iven by an enterprising Surrey 
irm of plastics manufacturers, 
Creators Ltd. These people have 
recently introduced a mobile 
show-room containing, in = an 
attractive form, an unusually wide 
selection of the company’s pro- 
ducts, 

Instead of relying exclusively on 
sales letters, catalogues and the 
conventional calls by representa- 
tives (although these older and 
well-tried methods have not been 
completely abandoned) this firm 
have planned their sales promo- 
tion technique on the axiom that 
“If the mountain won't come to 
Mahomet” etc. 


In other words, because 
buyers seldom visit factories 
and so have no opportunity of 
seeing how products are made, 
in addition to inspecting a wide 
range of goods, the factory will 
take a visual impression of the 

lant to the customer. 

he exhibition, known as the 

“Plansel (the name under which 
most of the company’s products 
are marketed) Mobile Exhibition 


This stand was constructed for Montague L. Meyer Lid. by City 


Display Organisation for the Building Exhibition. 


An important 


feature was the “weather” map showing the “MLM Group fronts.” 


of Plastics” consists of 14 three- 
foot square display panels, each 
outlining a separate division of 
the firm's activities. In addition, 
there are seven panels containing 
interesting photographs of the 
processes and techniques which 
go into the manufacture of the 
products. All the panels fold 
neatly, concertina fashion, inside 
a small, light truck. 


Recorded message 


Another novel feature of the 
display is an Emidicta recording 
machine which has a pre-recorded 
goodwill message by the man- 
aging director of the company. 
This is played over when visitors 
arrive to see the exhibition, 


iNew card game 


AMONG THE 50,000 ‘different 
greeting card designs which will 
be on show at the National 
Stationery and Book Trades Fair 
at the Old and New Horticultural 


THE MARKET 


Decemper 30, 1955 


Halls, February 6-10, will be 
some Chinese cards and art re- 
productions—bearing the inscrip- 
tion “Made in Norwich.” 


Diplomatic background 

Showing them will be a firm 
owned by K. H. C. Lo, a Chinese 
graduate of Cambridge. His 
career in the diplomatic service 
being cut short it was “sheer 
necessity,” he says, that com- 
pelled him to start up in busi- 
ness on his own five years ago 
with a capital of £50. He found 


and commissioned Chinese 
artists also living in Britain to do 
greeting cards which he has 


printed in Norwich. 


In five years he has reached an 
annual turnover of £10,000 and 
has even found an export market 
for his cards in dollar countries. 


| All aboard | 


THERE ARE more than 150 ex- 
hibitors at the Second National 
Boat Show, sponsored by the 
Daily Express, which opened at 
the Empire Hall yesterday. 


Among the many novel fea- 
tures there is a “Build-it-yourself” 
boatyard, “Fishing afloat,” pre- 
sented by the po 4 Times, and 
a “School for sailing” where the 
novice will be able to learn most 
of the rudiments of the sport and 
much other information essential 
to good seamanship before ven- 
turing afloat in a boat of his 
own, 


@ Continued on page 22 


PLACE ~— continued 


It is much better to concen- 
trate on the few and do a really 
first-class job than rush through 
as many as possible and find that 
the exhibition is nothing more 
than an ugly rash of ill-fitting 
stands distinguished only by their 
very mediocrity. 

Exhibitors would have to 
pay more, but since there is 
this new appreciation of the 
value of exhibitions among 
every section of the community 
I am sure that the leading 
exhibitors would gladly spend 
the extra money provided they 
were given the additional ser- 
vice. 

This applies especially when 
companies are exhibiting abroad. 
They are then not merely their 
own emissaries ; they are, in fact, 
this country’s trade ambassadors. 


Still the leaders 


For all our faults, however, we 
are still the world’s leaders. 1 


have attended exhibitions § in 
most parts, and by every stan- 
dard Britain leads. That is 


something to be proud of, but 
not to remain content with. We 
must ensure that we do not fall 
back. 

However brilliantly the de- 
signer has done his job, and how- 


ever excellently the stand is 
made, the success of the whole 
depends to a large extent upon 
the human factor. 

It is astonishing how so many 
firms put so much time, thought 
and trouble into their participa- 
tion in an exhibiton, only to 
throw most of the benefit away 
by manning it with persons of 
junior position, who are often 
utterly incapable of performing 
this important task. 

In some instances stands are 
looked after by young men who 
loll about with cigarettes droop- 
ing from their mouths, flirting 
with girl attendants and generally 
behaving in what one can only 
presume to be a conception of 
their favourite film hero. Being 
placed in charge of a stand is, I 
am afraid, regarded by some as 
punishment. 

Stand _ personnel 
chosen carefully and given a 
complete briefing. They should 
accept such an appointment as 
the first step in their real pro- 
gress with their firms. It should 
be a reward for keenness, and 
employees should be told that. 

If the stand is to do its job 
properly it must be adequately 
staffed under a man of directorial 
Status. 


should be 
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a train of events... 


..» that starts in the C.D.O, factory in the heart of London, can prove the most direct 
sales aid to advertisers who realise that 3-dimensional selling, used skilfully and as a com- 
plement to other media, is the most important part of any seles campaign, We are 
constantly adding to our facilities, because it is our aim to maintain our position a» the 
largest and foremost producers of al! forms of display. 


Please ask us for one of our 
“ When you come to see us” leaflets and then . . 


. do come and see for yourself, Our 
Works are one mile in length . . . when you come, you should wear comfortable shoes ! 
rs. If you are interested in sets and scenery for Commercial TV. . 
surprise for you. 


CITY DISPLAY D2 CANISATTO 


30 UXBRIDGE ROAD + LONDON, W.12 + SHEPHERDS BUSH 
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ADVERTISER'S WEEKLY 


The Exhibition World 


Big publicity for watch 
and clock show 


Iv apreans there will be « full 


hibition, that is to be held in the 
Empire and National Halls, 
Olympia, January 25-February 3. 
Some 360 commercial stands will 
be on the floor, in addition to 
many features. It will be double 
the size of any of the previous 
such exhibitions that have been 
held over the past 20 years. 
* * * 

AN eXAmPLE of the tremendous 
publicity value of specialised 
exhibitions is typified by the re- 
sults that were obtained by the 
British watch and clock industry 
when, for the first time, they 
decided this year to run a “Five 


vided with pam 


' i lets and full 
information on 


¢ show for the 
benefit of guests staying in 
London. At the same time the 
British Travel Association issued 
information to overseas countries 
and were supplied with a quantity 
of pamphlets for distribution. 


Provincial angles 

The co-operation of both the 
Central ce of Information 
and the Automobile Association 
was obtained. The COI regional! 
offices compiled stories on the 
industry, with particular refer- 
ence to their own provincial 
angles, for use by newspapers 
overseas, and the co-operation 
of the AA was obtained in build- 


and technical 
in clock and 


the horological 
press interested 
watch making. 


The editorial coyerage ob- 
tained was international, and 
totalled 4,100  single-column 
inches devoted to the exhibition, 
the national “Week” and the 
industry generally. This amount 
included leader articles in The 
Times, Financial Times, and a 
number of weekly newspapers. 
In addition, 29 newspapers 
published special supplements, 
with advertising from manufac- 
turers and local retailers. In 
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addition to the horological press, 
coverage was also given by the 
educational press, engineering, 
architects and children’s publica- 


tions. 
TY coverage 

Last, but not least, very wide 
radio and television coverage was 
obtained. The BBC sent out 
eight programmes and the Inde- 
pendent Television Authority 
three. There were also a number 


of features devoted to the exhibi- 
tion on the BBC radio service. 


@ Continued on page 24 


ing street guides in the area of 


Centuries of British Timekeep- 
the Goldsmith's Hall, where the 


ing” exhibition, in conjunction 


with a “National Clock and ¢xhibition was held, 
Watch Week,” early in October. Several days before the 
As a result of a carefully exhibition opened, Howard 


S. Cotton organised a ess 


lanned publicity cam 
fi conference at the Waldorf Hotel, 


oward §. Cotton 


eo ae by 


‘ publicity consultants, the heeel which was attended by 78 corre- 
a Fick the industry obtained was  spondents from the national and 
¥ phenomenal. provincial press, the overseas 


Prior to the holding of the 


press, representing the whole of 
exhibition and the “ 


eck" the the Dominions, and several 
main London hotels were pro- continental countries, as well as 


= = Exhibit in the Best Exhibitions 


WRITE OR PHONE FOR BROCHURE TO 


NEW HOMES & TRADES EXHIBITIONS LTD. 


es : EXHIBITION HOUSE 
65 MONTAGUE STREET, WORTHING 
Telephone: WORTHING 3378 


The new universal tractor oils were featured by the Shell and BP 
Farm Service organisation on their stand at the Smithfield Show, The 
stand was constructed by T. Robinson Studios. 


va 
txnreirrons 


FORTHCOMING EXHIBITIONS 


NORWICH : 15th—25th Feb., 


(Sponsored by Norwich Incorporated Chamber of Commerce) 


READING :  1ith—2ist July, 
WORTHING : 4th—14th Sept., 


(Sponsored by Worthing and District Chamber of Trades & Professions) 


GUILDFORD : 26th Sept.—6th Oct., 1956 


Sponsored by Guildford Chamber of Commerce) 
BARNSLEY : 17th—27th Oct., 1956 
EASTBOURNE : 31st Oct.—10th Nov., 1956 


(Sponsored by Eastbourne & District Chamber of Commerce) 


1956 


1956 
1956 
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fourth International 


DO-IT-YOURSELF 


Handwrafts, Homecrafts and 
Hobbies Exhibition 


Olympia, Empire Hall September 6—2!, 1956 


This Exhibition has doubled in size in 3 years 

60%, of the available space has already been booked 
Orders and enquiries from 50 overseas countries 
reported by last year’s exhibitors 


w The Biggest Do-it-yourself Exhibition ever staged 


Intending exhibitors should make immediate reservations for the limited space available in the 
Empire Hall. For full details write today to The Organiser, W. Leah, Link House, Store Street, 
London W.C.1. MUS 9792. 


Now firmly established as an international market of importance, the Exhibition attracts greater 
numbers of foreign buyers every year. The overseas potential, alone, makes participation ‘worth 
while. 


The world-wide press radio and film coverage given to the Exhibition last year reflects th: growing 
public interest in handicrafts. 


It is a selling, as well as a prestige, Exhibition. 


“ Results beyond all our expectations . . . sold « 
very large number of machines .. . countless 
trade and export enquiries . . . stand besieged all 
day long...” 


2 


given our young firm of inestimable benefit. 
Laquiries continue to arrive at twice the previous 


rate.” 
—Furniglas —the New Home French Polish 


—Knlimasier Knitting Centre 


was justified. We booked 50,000 orders from 
Australia and other overseas business will keep 
us busy throughout the winter months . . . con- 
siderable experience of exhibitions, but Hand:- 
crafts Exhibition unquestionably the best."” 

— Browne-Clements Products 


“ On the opening day alone, our presence there 4 


* Results mach better than last year and the year 
before.” 


Office of the High Commission for Pakistan 
” New business from overseus inquiries...“ 
Starline Varnish and Enamel Co 
~The Crafts Centre af Great Britain 
* Highly successful in every way |” 
Trix Led. 
*, .~& fan better potential customer for our 
products..." 


Black & Decker Lit. 
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JACK D. ROSE (Exhibitions) LTD. 


Programme of Exhibitions 
for 1956 


SCUNTHORPE 
ideal Home and Trades 
Exhibition, Baths Hall, 

Scunthorpe 

APRIL 27th—MAY 9th 


CORNISH 


2nd Ideal Home Exhibition 
City Hall, Truro 


AUGUST [5th—25th 


GLASGOW 


“EVENING CITIZEN” 
Better Homes Exhibition 
St. Andrew's Hall, Glasgow 
MAY i9th—JUNE 2nd 


BATH 


Ideal Home Exhibition 
Pavilion, Bath 


SEPT. Sth—I5th 


NOTTINGHAM 
5th Ideal Home Exhibition 
Ice Stadium, Nottingham 


JULY 4th—Il4th 


ROTHERHAM 
5th Ideal Home Exhibition 
Town Hall Assembly Rooms, 
Rotherham 
OCTOBER 1l0th—20th 


* A brochure for each of the above Exhibitions is now available 


and will gladly be sent on application to Head Office 


BOSTEL HOUSE + BRIGHTON 


Telephone: Brighton 29687-29330 


e SUSSEX 


Great Britain's 
Leading Provincial Organisers 


LEW BARCLAY EXHIBITIONS 


LIMITED, 
39 Rodney Road, Cheltenham 
Telephone: 3072 


Exhibitions to note in 1956:— 


BURY IDEAL HOME EXHIBITION, 
18th—28th January. 
SHEFFIELD IDEAL HOME EXHIBITION, 
1Sth—25th February. 

WELSH IDEAL HOME EXHIBITION, 
12th—26th May. 
PORTSMOUTH IDEAL HOME EXHIBITION, 
30th May—9th june. 

GREAT YORKSHIRE IDEAL HOME & INDUSTRIES 
EXHIBITION, 
18th August—Ist September. 
ILFORD IDEAL HOME EXHIBITION, 
8th—22nd September. 
TORQUAY IDEAL HOME EXHIBITION 
3rd—I3th October. 


| throughout the 


December 3), 1955 


The Exhibition World 


Schoolboys’ 


The event was also viewed by 
many hundreds of thousands in 
the United States as a result of 
it being televised by the Columbia 
Broadcasting System — which 
covers a network of stations 
whole of the 


| nation and Canada. 


This widespread ee! 


| coverage has led to the Britis 


watch and clock industry plan- 
ning to hold another exhibition 
and “Week” in 1957 and most 
likely deciding to make them 
biennial events. 


| Show let boys 


THe press officer for the 
Schoolboys’ Own Exhibition 
(which opens at the Horticultural 
Halls to-morrow), Sam Cotton, 
tells me that there will be strong 
representation from the printing 
world with a number of exhibi- 
tors ranging from newspapers to 
diary manufacturers. 

The Daily Express and the 
Daily Telegraph will be repre- 
senting Fleet Street, and there will 
be Punch (for the second year) ; 
Hulton Press Ltd.; W. H. Smith 
and Sons; Charles Letts and Co., 
Lid. ; Model Aeronautical Press ; 
and Perry Colour Books. 

These firms have realised 
that as nearly 200,000 children 
and parents visit the School- 
boys’ Own each year they have 
wide scope to appeal to the 
youthful mind, whether it be to 
increase present circulation, or 
to build up good will for the 
future. 

The exhibits? Punch will be 
presenting “Careers of the future” 
as dreamed up by its team of 
humorous artists, with space 
cowboys, automation adminis- 
trators, pedestrian protectors, and 
“meteorologists with a big 
difference.” 


Room for pets 


As a contrast, the Daily 
Telegraph have built a “Pets’ 
Centre,” with birds, animals, fish 
and reptiles well represented, 
and George Cansdale on the 
stand to give general advice on 
the keeping of pets. 

An innovation at this hardy 
annual will be the selection of a 
“National Sports Boy” and 
“Sports Girl.” 

The idea came from 
Dimmock, editor of the 
“Sportsview,” and co-o 


Peter 
BBC 
rating 


| will be a number of well-known 


| Fleet 


| Dimmock will 


Street sports writers : 
Robert Findlay (Daily Express), 


F. G. “Pat” Reekie (Daily 
Mail), Peter Wilson (Daily 
Mirror); W. J. Hicks (News 


Chronicle). 

Each of these sports editors 
will discuss their own choice in 
front of the television camera on 
January 9. Following them, Peter 
sum up, and 
viewers will then be invited to 
vote on the winners. 


show plans 


7 | 
" Forthcoming Events | 
J | 
; (to January 31) 
2 ae 
Jan. 5, Toni Cosmetics, Park 
Lane House, London; Jan. 3-7, 
Daily Mail Happy Home Exhibi- 
tion, City Hall, Truro; Jan. 7-13, 
International Toy Fair, Grand, 
ie, Hotels, Harrogate; Jan. 
11-21, Holiday and Travel Exhibi- 
tion, McLellan Galleries, Glas- 
gow; Jan. 12-14, National 
Exhibition of Cage Birds and 
Aquaria, Olympia; Yan. 17-21, 
Daily Mail Happy Homes Exhibi- 
tion, Pavilion, Bath - Jan. 18-28, 
Brighton and Hove Home Life 
Exhibition, Corn Exchange, 
Brighton; Jan. 18-28, Horsham 
New Homes and Trades Exhibi- 
tion, Drill Hall, Horsham; Jan. 
18-28, Bury Ideal Home and 
Trades Exhibition, 
Armoury, Bury; Jan. 
Fancy Goods Manufacturers’ 
Fair, Grand, etc., Hotels, Harro- 
gate; Jan. 23-27, Shoe and 
Leather Fair, Mansion House, 
Dublin; Jan. 23-28, Group 
Furniture Exhibition, Park Lane 


Castle 
23-27, 


House, London; Jan. 23-Feb. 2, 
British Furniture Exhibition, 
Earls Court; Jan. 25-Feb. 


International Hotel and Catering 
Exhibition, Olympia; Jan. 31- 
Feb. 4, Daily Mail Happy Home 
Exhibition, Town Hall, Chelten- 
ham. 


- ee 


Oversens Events 
- epery 27) ! 


= > eae Ge 


Jan, 68, Kitale ‘Air 
Kenya, E. Africa; Jan. 
International Shoe Fair, Vige- 
vano, Italy; Jan. 12-26, Royal 
Agricultural and Food Exhibi- 
tion, Colombo; Jan. 13-22, 
National Motor Boat Show, New 
York; Jan. 14-26, International 
Motor, Brussels, Belgium; Jan. 
19-26, Housewares and Home 
Appliance Exhibition, Chicago ; 
Jan, 23-26, National Plant Main- 
tenance and Engineering Show, 
Philadelphia; Jan. 24-27, Farm 
Equipment Dealers’ Association 
Show, Toronto; Jan. 27-Feb. 5, 
“Green Week” International 
Agricultural Show, Berlin. 


{Stationery show} 


THE DEMAND for space for the 
Second Annual Stationery Trade 
Fair, which is to be held at 
Blackpool, February 6-10, has 
been so great that, besides the 
County Hotel and a section of 
the Winter Garden, additional 
accommodation has been ac- 
uired in the adjacent Café 

oyal. 

Together with the Fancy 
Goods Fair, which is being held 
at the same time, the total of 
exhibitors will comprise nearly 
1,000, making the combined 


@ Continued on page 26 


ir i 
eC 4 a a 
fe. Sil 
ie 4 pea 
: po ; 
% 
: ——————— ij 
a Po he 
SY . "i 
> _ - 4 5 
| _ P| HE 
; abe 
} “fh 
ie oy 
2 Pe 7 
Loa 7 . Se 7 
b Re t Aj 
“ae | iY 
oe 7 : 
ae ° 423 
# Pe . 
He 
Ks i 
a 4 
ee i 
! t 
* q Rr EE EE Se : fr 
: gc 
i a J 
cn } at 
Re i 
e i: 
| : 2 
; ES 
4 a mt 
ee ee | ui 
i | ‘ 
j oe ‘ a 
: | oe 
‘cn nn _ 
f,. ¥ L 
4\ > 
; “, 3 ' a 
ae ’ 8 
,. = - — 


DecemBer 30, 1955 ADVERTISER'S WEEKLY 


AN 
EXHIBITIO 
SERVICE 
“PLUS! 


Mr. John Delaney, Managing Director, J. & H. Cocks Lid 
Camden Exhibition & Display Lid., John Delaney Ltd. 


New group offers unique combination-display and transport services 


The well-known London display com- the * Movement ' service ensures that a 
pany, John & Henry Cocks Ltd., an- client's — material is actually ui 


and not relegated to the eames ag A 
‘ Displays are designed and built in t 
nounce that they have taken over the DISPLAY group's studio and workshop and are 
: : . 2) then transported and erected in the show- 
Camden Joinery Mill and Display Co. room, Later the display is dismantled 
; : and either transferred to another retailer's 
Ltd. From now on this company will MOVEMENT showroom, or placed in store Storage is 
be known as Camden Exhibition & Dis- free, movement over any distance is 
executed at an extremely low flat rate. 
play Ltd.—-with the personality and driving 


force of Mr. John Delaney behind it. 


Unique in many ways, because of its association with 
J. & H. Cocks Ltd., C.E.D. now offer a complete display 
movement including transport and installation. Now both 
old and new clients can be certain of a completely integrated 
service smoothly organised to handle every aspect of display 
work—designing, construction, exhibition stand fitting, silk 
screen printing and metal work. 


Speciality of J. & H. Cocks Lid., Contemporary 
Exhibition shell schemes with metal uprights, attractive 
. facia, solid mahogany flooring at extremely low cost for 
quality. The above is an example from a recent exhibition 
oe at the London University 


oe ey Camden Exhibition & Display Lia 


2 RUFUS STREET, LONDON, N.!. Telephone ; SHOreditch 6399/6327. 
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The Navy’s 
IN BATH 


More than 4,600 civil ser- 
vants of the Admiralty work and 
live with their families in Bath. 
The salary total is over £3 
million a year—practically all of 
which is spent in the city. 


And this is in addition to the 
rosperous Industrial, Tourist, 
rofessional and Agricultural 
Communities which make Bath 
and its adjacent county areas 
such a rich market for every 
kind of product. 


The Bath Chronicle gives you 
blanket coverage (14 copies for 
every house in the city) for only 
10/- s.c.i., and also has a big 
circulation in West Wilts and 
North Somerset through the 
Branch Offices at Trowbridge, 
Chippenham, Devizes, Radstock 
and Keynsham, so it should not 
be omitted from any schedule 
intended to cover the West. 


CRTAOLIS MEO I TOS 


Chronicle & weraco 


* Not to mention the three weeklies which 
reach the prosperous West Countryman at 
week-ends when he has the time to read 
them:—-SOMERSET GUARDIAN, WILT- 
| NEWS & BATH WEEKLY 
CHRONICLE. Get full details from 8. H. 
Roberts, 134 Fleet Street, London, E.C.A4, 
Arnold Bilis, Cromford House, Market 
Street, Manchester 4, or Head Office, 33 
Westgate Street, Bath. 


THE EXHIBITION 
WORLD — continued 


event the largest of its kind ever 
to be held. 
* * + 

For NEARLY 50 years the Daily 
Mail |Idea| Home Exhibition has 
fostered and displayed the pro- 
gress in all the arts and sciences 
which have transformed the 
British home from the elaborate 
and stuffy Victorian version to 
the bright contemporary habita- 
tion in which work and pleasure 
blend, 


When the exhibition was initi- 
ated there were only a few primi- 
tive cars in this country; there 
were no aeroplanes, no wireless, 
no radar, no jet power, no atomic 
energy, nor were there many of 
the refinements which we now 
take for granted. 

All the discoveries and 
developments have, in varying 
degrees, been applied to promote 
cleanliness, reduce labour and 
increase efficiency in the home. 
Probably the greatest and swiftest 
progress has been achieved since 
the ending of the last world war. 


Two-policy show 


At the exhibition, which opens 
at Olympia on March 6 and lasts 
until March 31, two policies will 
be revealed. 


For months past the organisers 
have carried out a campaign to 
bring the maximum possible 
number of foreign buyers to the 
exhibition and they have used 
widespread advertising in conti 
nental newspapers and magazines 
as well as thousands of indivi- 
dual invitations and other 
methods. 

Already there is certain to be 
a larger attendance of foreign 
buyers than ever before in the 
history of the exhibition. 


This means that the most up- 
to-date products of our new 
and older manufacturers will 
be seen not only by the million 
plus visitors who normally 
attend for personal reasons but 
also by a great number of 
people from foreign and over- 
seas countries who are capable 
of placing large orders. 

The second policy will supple- 
ment the first and takes into 
account the fact that the average 
person is quite capable of design. 
ing or equipping his or her home 
according to his or her own ideas 
and designs. But the progressive 
notions of the domestic indus- 
tries are to-day so rapidly 
developing that it really requires 
a scientifically trained mind to 
indicate the lines along which 
architects, builders, manufact- 
urers and home-dwellers and 
social planners may work to 
bring into existence the type of 
home which a few more decades 
of progress will cause to be 
regarded as ideal. 

The organisers have, therefore, 
arranged to present a “House of 
the Future.” It will be an 
interesting experience for most 
people, 
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1956 Exhibition 
highlights 


Jan. 12: National Exhibition 
of Cage Birds and Aquaria, 
Olympia, London. 

Jan. 23: British Furniture 


Exhibition, Baris Court, London. 
Feb. 6: Stationery and Book 


| 
| 
| 
| 


Trades Exhibition, Horticultural | 


Hall, London. 

Feb. 20: Business Efficiency 
Exhibition, Birmingham. 

Feb. 22: 
Fair, Earls Court, London. 

Mar. 6: “Daily Mail” Ideal 
Home Exhibition, 
London, 


British Industries | 


Olympia, | 


Mar. 13: Display and Screen | 
Printing Exhibition, Park Lane | 


House, London. 
Mar. 20: Electrical Engineers’ 
Exhibition, Earls Court, London. 


Apr. 9: Factory Equipment 
Exhibition, Baris Court, London. 

Apr. 10: Scotland's Food 
Exhibition, Kelvin Hall, Glas- 
gow. 

Apr. 23: British Industries 
Fair, Olympia, London. 

Apr. 23: British Industries 


Fair, Castle Bromwich. 
May 9%: Mechanical Handling 
Exhibition, Earls Court, London. 


May 23: Production Exhibi- 
tion, Olympia, London. 

June 19: Royal Highland 
Show, Inverness. 

June 22: International 
Machine Tool Exhibition, 


Olympia, London. 


July 3: Royal Show, New- 
castle. 

July 10: Great Yorkshire 
Show, Harrogate. 

July 25: Royal Welsh Show, 
Rhyl. 

Aug. 7: Dublin Horse Show, 
Dublin. 

Aug. 22: Model Engineer 
Exhibition, New Horticultural 
Hall. 

Aug. 28: Hulton's Boys’ and 
Girls’ Exhibition, Olympia, 
London. 

Aug. 28: British Food Fair, 
Olympia, London. 

Sept. 6: International Handi- 
craft, Homecraft and Hobbies’ 


Exhibition, Olympia, London 
Sept. 11: Productivity and 
Industrial Efficiency Exhibition, 
City Hall, Manchester. 
Sept. 21: International Com- 
mercial Motor Transport Exhibi- 
tion, Earls Court, London. 


Oct. 2: National Fuel Effici- 
ency Exhibition, Olympia, 
London. 

Oct. 16: Building Trades 
Exhibition, City Hall, Man- 
chester. 

Oct. 17: International Motor 


Exhibition, Earls Court, London, 
Oct. 23: Dairy Show Olympia, 
London. 


Nov. 10: International Cycle 


and Motor Cycle Show, Ear\s 


Court, London, 

Nov. 12: Public Works and 
Municipal Services’ Exhibition 
and Congress, Olympia, London. 

Dec. 3: 
Earls Court, London. 


Smithfield Show, 
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NORTHCLIFFE 
NEWSPAPERS 
GROUP LTD. 


EVENING NEWSPAPI RS 
HULL DAILY MAIL 

GRIMSBY EVENING TELEGRAPH + 
LINCOLNSHIRE ECHO (Lincoln) 
EVENING SENTINEL 
Stoke-on-Trent) 
DERBY EVENING TELEGRAPH 
LEICESTER EVENING MAIL 
BRISTOL EVENING WORLD 

SOUTH WALES EVENING POST 

THE CITIZEN (Gloucester) 
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R. H. PENNEY. 
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163, QUEEN VICTORIA ST., E.C.4 
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No let-up in German rate 
of economic expansion 


LTHOUGH there has been 

some questioning about 
the continued high level of 
prosperity in the Federal Re- 
public of Germany, the latest 
report from the Board of 
Trade states flatly that “there 
has so far been no discernible 
slackening in the rate of expan- 
sion of the economy.” 

Up to now, continues the 
report, business undertakings 
“seem to have been able to take 
in their stride such difficulties as 
mounting labour costs and 
shortages of skilled workers.” 
At the same time, it is admitted 
that anxiety about the future 
course of events has been grow- 


ing. 
Stable prices policy 


It is against the background of 
rising labour costs that the efforts 
of Professor Erhard, the Federal 
Minister of Economics, to 
keep down prices acquire such 
importance. His campaign has 
already generated a _ business 
atmosphere which makes enter- 
prises reluctant to impose price 
increases, even if these could be 
justified on account of higher 
costs. If the measures to a 
rices in check are successful, 
urther increase in wages may 
meet with stronger resistance 
from the employers’ side, not 
least because of lower profit 
margins which they may be forced 
to accept. 

“There is a tendency,” con- 
cludes the Board o Trade 
report, “to treat the situation 
more seriously than the imme- 
diate facts alone would justify 
but the government is evidently 
taking the long view and must 
also recognise that the topic has 
already become a matter of 
political importance.” 

At all events a Budget has 
recently been produced for 
1956-57 which although officially 
described as a “safety first 
Budget” struck the correspondent 
of the Manchester Guardian as 
“more like a ‘prosperity Budget,’ 


can you reach 
your — 
telephone? 


for HIGH CLASS 
SILK SCREEN PRINTING 


E.J. GRANGER Led. | 


67 BELMONT PARK RD. LEYTON E10 


' 


27 


GERMANY 


| P.O. Box 334 
Nicosia 


for it indicates a quiet and im- 
pressive confidence in the future.” 
* * 

THe Feperat Minister of 
Economics recently discussed 
with representatives of the con- 
sumer associations proposals to 
establish “Consumer bureaux” 
in Germany to provide informa- 
tion and advice on a broad scale 
as a means of protecting the 
interests of the buying public. 

Supporting such measures, the 
Minister is considering a pro- 
posal that the consumer aflairs 
section in his ministry should be 
placed on a par with the depart- 
ment for trade and commerce. 
The consumer associations have 
promised to organise a campaign 
to inform the public of those 
consumer goods for which price 
reductions are practicable. The 
Minister and the associations 
have also agreed to exchange 
information in future. 


. . 
Building boom 
THR DEMAND for new plant and 
equipment is having an impor- 
tant effect upon the level of busi- 
ness activity, but the building 


boom and the growth of 
consumer incomes are also 
stimulating factors. The current 
rate of activity in the building 
trade is some 15 per cent higher 
than the record rate achieved in 
1954, and this year the insatiable 
demand for new dwellings has 
been augmented by large-scale 
expenditures on new road con- 
struction. Demand for clothing, 
shoes and associated consumer 


@ Continued on page 28 


CYPRUS 
MAIL 


The leading Cyprus daily 
for — speaking people. 
Goes by air to Beirut and 
the Persian Gulf. Local 
correspondents. 


29 Oxford Se.. W.1, 
Ger : 0737 
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ILLUSTRATED 
LONDON 
NEWS 


Britains most highly reqarded 
apo ade builder 
GRAHAME E. BISHOP, Advertisement Manager, 


Ingram House - 195/198 Strand - London -,W.C,2 
Temple Bar 5444 
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TIBBENHAM PUBLICITY LTD. 
Incorporated Practitioners in Advertising 

244, HIGH HOLBORN, 

LONDON W.C.1I. 


Mechanical World 
and ENGINEERING RECORD 


of vital interest lo cuginecls 


EMMOTT & CO. LTD., 31 KING STREET WEST, MANCHESTER, 3 
LONDON OFFICE: 50 TEMPLE CHAMBERS, TEMPLE AVENUE, £.C.4 
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The wide open space along the front of the new Malayan office of 
the GEC houses a display of products “capable of making an im- 
pression in five seconds.” 


How to design a ‘quick 
look’ window display 


OW to catch the attention 

of potential customers 
passing a display window at 
30 miles an hour and fix a 
lasting impression in their 
minds in a few seconds, was a 
problem which confronted the 
General Electric Co, (Malaya) 
Ltd, 

The company’s new offices 
and stores occupy two acres 
alongside the wide Johore Bahru 
trunk road which links Singa- 
pore island to the mainland of 
Malaya. The road is used solely 
by vehicular traffic moving at 
speed, and the frontage to the 
buildings is set back from it. 

To solve the problem a special 
“quick look” display room was 
built. It has a wide opening and 
space to accommodate a range 
of GEC cookers and refrigera- 
tors set permanently in a near 
semi-circle, in order to allow the 
widest possible angles of sight 
for people speeding past. The 
effect is completed by the use of 
eye-catching display boards set 


at an angle to the products on 
show for quick and easy viewing. 
The result allows a total “win- 
dow-gazing” time of five 
seconds for the occupants of 
the passing cars. At night the 
display is illuminated brilliantly 
by Osram four-foot fluorescent 
tubes. 

An unusual feature of the dis- 
play room is the absence of a 
lass front window. It is possible 
or visitors to step into the room 
from the forecourt. 


Ceylon review 


THOSE WISHING for background 
data concerning the market of 
Ceylon would do well to study 
the opulently produced Times of 
Ceylon Annual, 1955. Profusely 
illustrated, both in black and 
white and colour, this is a notable 
production. For the ad man 
there will be exceptional interest 
in the way in which advertise- 
ments to be seen in the United 
Kingdom have been angled to a 
Ceylonese readership. 


FOCUS ON GERMANY —continued 


goods is improving with orders 
running at between cight and 10 
per cent higher than in 1954, and 
the majority of branches of the 
textile trade are extremely busy. 

The Ministry for Economic 
Affairs has launched a “House- 
wives’ rogramme” with the 
object of rationalising housework 
by means of creating interest in, 
and demand for, labour-saving 
household equipment—vacuum 
cleaners, washing machines, dish- 
washers, pressure cookers, etc. 

. * * 


THE STEADY expansion in the 
sales of the mail order houses in 
the post-war period has been 
observed with some anxiety by 
retailers in general. In an effort 
to —— the methods of the mail 
order houses to their own advan- 
tage a novel experiment is being 
tried out by a section of the retail 
trades specialising in the sale of 
ladies’ outer garments. Some 200 
important retailers in various 


parts of the Federal Republic 
have combined with some 150 
manufacturers to form a new co- 
operative known as the “Kronen- 
ersand GmbH" which is 
registered in Diisseldorf. 


Supply of catalogues 


By keeping its profit margin as 
low as possible and by placin 
bulk orders, the Kronen-Versan 
hopes to be able to engage in the 
mail order business to the advan- 
tage of both manufacturers and 
retailers, The Kronen-Versand 
will supply some 15 million 
catalogues to its retailer members 
for distribution amongst their 
customers. The retailers will 
place the orders obtained from 
customers through their own mail 
order departments with the 
Kronen-Versand which will 


receive a commission of two 
cent on the retailers’ mail order 
turnover. 
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How the Kauffer memorial | 


exhibition was displayed 


A epertel aft Guipe wee ovebead to coder 0 eeaeee Ee Game 
of E. McKnight Kauffer in a notable exhibition. 


NE of the major events 

held this year in the field 
of advertising art was the 
memorial exhibition of the 
work of E. McKnight Kauffer 
held at the Victoria and Albert 
Museum under the sponsorship 
of the Society of Industrial 
Artists and the Royal Society 
of Arts. 

The death of Kauffer took 
place in October, 1954 and the 
exhibition showed clearly how in 
turn he became a_ graphic 
exponent of pictorial schools like 
cubism, expressionism, impres- 
sionism, etc. His main contribu- 
tion, which was most widely 
noticed and appreciated, was the 
series of es over 100 sters 
for London Transport, all com- 
missioned by Frank Pick. Also 
Shell and BP Ethyl used his 
posters extensively for many 
years; their lorries and tankers 
carrying them across the length 
and breadth of the British Isles, 
showing the whole population 
what was best in British poster 
art. 

Designed by lan Bradbery,. 
the exhibition structure consisted 


ne ee 


“The 
DUMFRIES 
and GALLOWAY 


STANDARD” 


has the 


LARGEST 
CIRCULATION 


of any Newspaper 
in the 
SOUTH OF 
SCOTLAND 


and the LOWEST rate 
per inch per 1000 copies. 
It is the only Newspaper 
printed and ublishe in 
DUMFRIES. 
Ask for Specimen Copy, Rate 
Card, and Map showing where 
the “Standard” circulates. 


ABC Weekly Circulation 
35,128 
HEAD OFFICE : 


133 High Street, Dumfries. 
Telephone 19. 


BRANCH OFFICE: 
Castle Street, Kirkcudbright. 
elephone 145. 


LONDON OFFICE : 
E. Greenwood, Ltd., 231-2 
Strand, W.C. 

Telephone, City $906-8 


Horizontal glass-topped 
carried book illustrations. 


of one-inch mild steel tubing 


welded up to form rectangular | 


frames. These frames supported 
vertical panels mounted with 


@ Continued on page 30 


Bargain sign 


“ y7T costs less at C &@ A!” is 


the hard-hitting slogan of | 


C & A Modes Lid. Translated 
into an illuminated sign with 
script lettering ranging from five 
feet to two feet in height, the 
slogan now dominates the corner 
elevation of the 
branch at the junction of Granby 
Street and York Street, Leicester. 
it is among the largest and 
brightest signs in the city. 
Above the slogan is mounted 
a“C & A” plaque, which has an 
escallop- edged opal 
border. The complete sign was 
manufactured by Claude-General 
Neon — Lid. It incorporates 
“sien white” Cleora fluorescent 
tubing. 


tables | 


company's | 


Perspex | 


ADVERTISER'S 


COUNTY 0) 


| HEAVY PAY PACKETS 


Coal and steel are the principal 

industries of County Durham, but agriculture 
does not lag far behind. The Durham County 
Advertiser Series circulates among miners, 
steel-workers, farmers from the Aucklands to 
the east coast and south to North Yorkshire. 


In Durham itself, three out of every four 
households take the Durham County Advertiser. 
Over 60°, of the families in the mining town 

of Stanley subscribe to the Stanley News. 

Miners are now earning the highest wages in 
Durham history and like to spend their money. 


Three out of five of County Durham's one and 
a half million inhabitants live within the 
Durham County Advertiser Series area. 
Advertisers should use this means of reaching 
a profitable market at reasonable cost. They 
spend readily but shrewdly in County Durham. 


_ SERIES 
COMPRISING 


DURHAM COUNTY ADVERTISER 
DURHAM CHRONICLE 
STANLEY NEWS, CONSETT CHRONICLE 
AUCKLAND CHROWICLE 


TOTAL A.B.C, 53,821 


In THE WESTMINSTER PRESS GROUP 
OF PROVINCIAL NEWSPAPERS 
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Standardised grid design 


a pe of nine 


influential newspapers 


A.B.C. 


NET SALES 


LONDON: E.W. PLAYER LTD., 30, FLEET ST, ECA. 


AS FROM Ist JANUARY, 


1956 


“BRITISH BRIDGE WORLD’ 


(formerly known as the Contract Bridge Journal) 
IS TAKEN OVER BY 
THOMAS DE LA RUE &CO.LTD. 


This monthly magazine will be edited by 
Terence Reese. It has been entirely reorganised 
and redesigned and thus becomes an exceMent 
medium for all advertisers whose products 
are of interest to the bridge world. 


For rates and details write to: 


HUGH QUEKETT LTD., 35, Dover Street, London, W.! 


TELEPHONE ; HYDE PARK 1219 


for poster exhibition 


et | a ee ‘4 


A view of the memorial exhibition arranged to display the — art 
e€ 


of E. McKnight Kauffer. 


The stands were built up from 


ngths of 


metal tubing which proved very economical 


posters and booklets, or hori- 
zontal glass top tables carrying 
books and book illustrations. The 
metal frames were painted matt 
black, the panels were edged with 
red beech and were painted. 


Standard heights 


The exhibition was designed 
on a grid or “module,” the 
dimensions being derived from 
the two most common sizes of 
poster which were to be shown, 


the colour in the exhibition was 
provided by the exhibits, the 
posters. 

The three galleries in which 
the show was held were painted 
yellow ochre, and it was decided 
that a lighter background would 
be more desirable for an exhibi- 
tion of this nature. This was 
provided at reasonable cost by 
stretching pleated white muslin 
from floor to ceiling. 

The plan of the exhibition was 


- normally two posters being so arranged that the visitor 
Fo shown on each panel. The passed from confined areas where 
an panels were thus of two different there were posters on all sides 
‘= FIFE ASSOCIATED NEWSPAPERS | widths, but a standard height of (much as in the corridors in 
| five feet. By using this rather London Transport's stations, for 
severe structural backbone, a_ instance) to more spacious areas 
COVER INDUSTRIAL FIFE COMPLETELY sense of cohesion and order was with hoarding posters set as far 
given to the exhibition and a away as was practicable. The 
THE DUNFERMLINE PRESS : THE FIFE FREE PRESS large quantity of material which possible monotony of viewing 
| varied widely in size, shape and row upon row of similarly sized 
42 946 | colour was accommodated with- posters was thus avoided. The 
| out confusion, vistas to be seen as the visitor 
’ A.B.C. WEEKLY | Two further advantages were moved through a narrow low 
; | gained by the use of this grid doorway from one room to the 
: SS RIRERYND, HARRCALDY || roe See N Se ae he certely eat 
4 LONDON AGENTS: EDWIN GREENWOOD LTD. cemieadiion G64 ethene casts . 
a 231-2 STRAND, W.C.2 CITY 5906 | were kept down. Secondly, the Health in the 
4 presence of the grid throughout 
ee utedansanatensiaapeaiygbedatineaae NE age the exhibition with its maximum home 


Warnes Direct 


height of 84 feet gave a certain 
sense of intimacy and scale which 


Pictorial Home Doctor, published by 


“ The was felt necessary because of the (0d Housekeeping (the National 
hn , ” - b 6 f h Magazine Co. Lid.), price 15s 
“FARMERS’ JOURNAL ee aetege Som in’ which the ‘exiibidon THIS 1 an admirable volume 
(Official Organ of Ulster Farmers’ LONDON'’S was held. to have in the home—especially 
Unien) The predominant colours were in an ad man’s home when the 
Ss P E E D | iz Ss T eys with a few accents of the 80ing is particularly rough. 
For efficient right red and yellow. Most of Expert and up-to-date guidance 
c——- MAILING SERVICE —-——_-____________ is given on what to do in case 
; of Uleter. IN TODAY-OUT TOMORROW of sickness and accident, and the 


MEMOER OF THE jan, So fone N008 
cremeunanoms 2 1 9949 
18 Donegall Square, reat Belfast 24397 


* Ask our representative 
to call, lr 

. eae quotations. BALham 

* Van orem jsusayaya 


10, aA... Perade, &.W. 12 


PADDINGTON 
ADVERTISING 


COMPANY 


37 SPRING STREET W.2. 


advice given is simple and con- 
cise, and honestly presented to 
give confidence and comfort. 
There are 216 pages with near! 
400 illustrations in colour, black 
and white. Binding is in white 
* washable leather cloth.— 
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PAUL BECK JOINS INTERNATIONAL ARTISTS 
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A young designer of the modern 
school with a keen sense of 

humour which finds erpression 

in his work. 

This drawing was commissioned 

by Messrs. Osborne-Peacock Co. Ltd. 
for the Metoluk Division of 


Messrs. Short Bros. & Harland Ltd. 


| 
® Selling 


the four corners 


The pleasures of travel are 
legion whether your taste 
dictates the sea, the air or the 
land. 

Priestley Displays have been 
preferred by leading travel 
firms for many years. By pig rina mer A ote 


word and picture they paint (including Fluorescent route) on hardboard. 


new horizons—they 


Pricotley’s aris PRIESTLEYS of Gloucester 


craftsmen work as a team to . 

sssliatiatihas tath edi Masters of Display 

displays. COMMERCIAL ROAD, GLOUCESTER. TELEPHONE 22281-4 

35 years of first-class 22 BUCKINGHAM STREERT, F.C.2. TELEPHONE TRAPALCAR 42774 


oti d tati 70 CAROLINE STREET, BIRMINGHAM 3. TELEPHONE CENTRAL 1941 
produ on and presen on 
VICTORIA BUILDINGS, 32 DEANSGATE, MANCHESTER, 3. TELEPHONE BLA 4651 


is at your call. AND AT CARDIFF. 
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THE GRAPHIC ARTS 


—a weekly news survey 


Third Eadon move—and 
this is the last’ 


The Eadon Engraving Co. 
premises at Shoreham Street, 
has occupied 


Lid. has now moved 
Sheffield 
This time, says the company, the move is likely to be 


imto its new 
the third premises which it 


a permanent one, for the site allows of a 50 per cent expansion on 


ground level before any 

Of the four buildings on the 
site, one-—a two-storey structure 

is the office block; the others 
all single-storey—-will house the 
five companies in the group. 

The Eadon Engraving Co. is 
already operating from the new 
premises The other four con 
cerns, Willis Eadon and Co. Ltd., 
Eadon Newspaper Services Ltd., 
Eadon Marking Co., and Eadon 
Precision Co., will have moved 
into separate quarters on the site 
by the end of January 

The present premises in 
Norfolk Street, which are inade- 
quate, are to be closed 

The group of companies 
specialists in the production of 
printing plates for the advertisers, 
the printing trade, newspapers, 
and for specialised printing pur 
poses. In conjunction with the 
last, mechanical engraving work 
and precision machining are also 
undertaken 

The firm was established in 
1897 at a time when the method 
of making printing plates from 
photographs was a new dis 
covery, Since those days it has 
continually adopted new develop- 
ments and discoveries, many from 
America 


U.S. book show 


A special exhibit of European 
trade and professional journals, 
magazines and other periodicals 
will be organised as a section of 
the International Book Exhibi- 
tion in Washington, DC, USA, in 
May 


THESE MACHINES 


Large numbers of printers and 
commercial firms are now in 
stalling Rotaprint and Multilith 
machines for the quicker and 
cheaper production of advertising 
and commercial printing orders. 

These machines use photo-litho 
plates which, when once made, 
can be filed in the same way as 
a paper document until required 
again. Such plates can be pro- 
duced by specialist plate-makers 
or by the users themselves. 

The Grant Production Co. Ltd. 
claims to be the only plate- 
making company using machines 
of its own manufacture 
machines designed with particular 
regard for the needs of the small 
Rotaprint and Multilith user 

The ‘wo most important pro- 
cesses, the photographing of the 
original copy on to a negative 


“vertical” 


development becomes necessary 


NEW OFFER 
TO UNION 


The London Master Printers’ 
Association's negotiators have 
offered a further Is. 6d. in the 
basic rate for craftsmen com 
positors, readers and machine 
minders in membership of the 
London printing unions 

This raises the earlier offer of a 
cash increase of 17s. to a cash 
increase of 18s. 6d., making the 
new basic rate £10 6s. 6d.—an 
extremely good offer, says the 
LMPA 

“It follows the consolidation in 
November of 33s. cost of living 


bonus, and pressure to advance 
on it would be against the 
interests of both sides of the 
trade.” 


It is also coupled with a con- 
tinuation of the cost of living 
bonus for two years and increases 
in machine and other extras. 

The employers say that the 
London Typographical Society's 
claim for £12 with absorption of 
merit money now being paid 
“would not work in practice.” 

In return for their offer, the 
employers have asked for a 
“moderate increase” in the per- 
mitted labour intake to help 
relieve the acute shortage of 
craftsmen. 

If the union accepts these pro- 
posals and notifies the employers 
by January 21 of its acceptance, 
the increases will be paid with 
effect from Monday 


and the printing down of that 
negative on to a photo-litho plate, 
are carried out on the Grant 
Photoprojector and the Mervac 
Printer 


The resultant saving in time 
and space, claim the manufac 
turers, represents a considerable 


benefit to those using the service 

Tne Grant Photoprojector is a 
vertical litho camera, costing con- 
siderably less than the price of a 
16-ft. horizontal process camera, 
yet able—it is claimed—to do 75 
per cent of its work, a range 
which covers the requirements of 
the average business organisation 
or jobbing printer. 

Larger printing firms are using 
a Grant alongside a _ full-size 
camera. The Grant can handle 
the line work up to 18 in. by 
18 in. and half-tone up to 15 in. 


‘CUT PRINT 


BFMP name John 
Shepherd's 
successor 


Ronald E. Watkins has been 
appointed public relations 
secretary to the British Federa- 
tion of Master Printers from 
Wednesday, February 1. 

He will join the Federation staff 
in January and spend one 
month with his predecessor, 
John Shepherd, before taking 
over. 

Mr. Watkins is at present with 
the National and Local 
Government Officers’ Associa- 
tion (NALGO) where for the 


last six years he has been 
assistant editor of “Public 
Service,” the official journal. 


In addition to publicity and 
public relations work, he has 
dealt with the preparation and 
production of much printed 
material and has studied adver- 
tising and magazine and book 

oduction at the 
anion College and the 
London School of Printing and 
Graphic Arts. 


Journal with 
a mission 


The Pottery Gazette and Glass 
Trade Review is the subject of 
an article in The New Mec hanick, 
house organ of Surrey Fine Art 
Press Litd., who print the Gazette 

It states that the Gazette, was 
founded in 1878 by Thonas 
Greenwood, a Lancastrian who 
had moved to London and had 
been working with Morgan 
Brothers, now publishers of The 
lronmonger Jeciding to pub- 
lish his own journals, he founded 
in partnership with one Hoseason 
Smith, the Hatters Gazette in 
1877 and the Pottery Gazette a 
year later 


In her book Spade Work, his 
daughter, Mrs. Grace Carlton, 
said that while Hatters’ Gazette 
was an ordinary speculation, 
Pottery Gazette symbolised a 
mission 

’ 

COSTS, TIME 

by 12 in., leaving the horizontal 


process camera free for half-tone 
colour separation and oversize 
line work 

The Mervac Printer has in 
place of the arc lights usually 
attached to printing down frames 
six completely-enclosed Mereury 
vapour lamps, thus, it is stated, 
cutting printing time by more 
than half, Negative and plate are 
held in contact by an improved 
vacuum head, automaticaily 
linked with the lighting system, 
which cannot operate until the 
vacuum is complete 

It is claimed that the Mervac 
Printer is the only machine of its 
kind to incorporate all its com 
ponents in one totally enclosed 
cabinet and occupying a floor 
space of less than 4 ft. by 3 ft 
he machine is cooled by a fan 
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@ Continued from page 4 
PROSPECTS FOR 
NEW YEAR 


from Scandinavia Thus our 
total supplies will be, as we 
hope, something over 900,000 
tons, against something under 


850,000 tons in 1955 

It will be borne in mind that 
the Government have announced 
the withdrawal of controls from 
March 4. The Board of the 
Newsprint Supply Co, is still in 
negotiation with the President of 
the Board of Trade on this 
subject 

It is apparent to us that supplies 
are still inadequate to permit 
freedom of consumption, and that 
some form of control will have 
to be maintained, as far as we can 
foresee, throughout 1956. What 
form that control will take 
depends upon the result of 
sent discussions with the Pr 
of the Board of Trade. 

That, broadly, is the picture 
We can look forward to 1956 
with the prospect of some in- 
crease in supply, but not suffi 
cient to make the complete 
removal of control possible. 


Poster posers 
John W. Mills 
(president, British poster 
Advertising Association) 


As president of the BPAA, | 
look forward to 1956 with every 
confidence, although the New 
Year will inevitably bring prob 
lems which will have to be faced 
resolutely 

The implications of the new 
Rating Act are not yet fully 
known, but one thing is certain 
there will inevitably be an in- 
creased onerous burden on the 
rates for the contractors to bear 

lt is my fervent hope that 
the era of inequitable Docions 
on appeals made under the 
advertisement regulations will 
be closed for ever Such 
decisions have caused the trade 


and indeed the planning 
authorities, to lose confidence 
in the Ministry 

Network TV 


Sir Robert Fraser 
(director-general, Independent 
Television Authority) 


For the ITA and the pro 
gramme contractors 1956 is net 
work year. We shall not see it 
complete, of course, but with the 
opening of the three 1956 stations 
of Lichfield, Winter Hill and 
Emley Moor we shall be in the 
Midlands and the North, and 
offering a service to ¥ million 


people--60 per cent coverage of 
the whole country in 12 of 13 
months from the opening of 


Croydon 

That is true network, with all 
it means to viewers, companies 
and advertisers 

There are still all sorts of prob- 
lems to solve and things to put 
right, or make better. Of course 
there are. But i will be a won 
derful 1956. 
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In anticipation of 
considerable expansion 
and a move to larger 
premises early in 1956 


JOHN 


SLATER 
(Advertising) 
LTD 


(Registered Practitioner: 
in Advertising) 


wish to make forward 
arrangements for 


ADDITIONAL 


STAFF 


The following are 
required : 


INSIDE CREATIVE 
MANAGER 


Preferably a first-class ‘‘ all 
rounder’’ with a thorough 
practical knowledge of 
agency production routine. 


ONE OR TWO 

FULLY QUALIFIED 
COMMERCIAL ARTISTS 
Again preferably agency- 
trained in general studio 
practice and techniques. 


The positions will provide 
ample scope and adequate 
reward for the possessors of 
brains and talent who, in join- 
ing @ soundly-financed agency 
recently formed to provide 
advertising service for a growing 
industrial area, are prepared 
to ‘put their backs into it.’’ 


Initial replies to: 
STANSFIELD’S BUILDINGS, 
SCOTCH STREET, CARLISLE, 


CUMBERLAND 


should give details of age, 
family, past experience and 
present salary, Specimens of 


work will be requested later. 


PRESENTATION 
TO £— H. HULL 


‘WHE presentation to E. H. Hull of 
a cocktail cabinet from his staff on 
the Daily Herald, The People, and 
Sporting Life is a worthy tribute made 
at a landmark in a career of about 
52 years in Fleet Street. Mr. Hull 
should now enjoy the comparative 
calm of a membership of the board 
of the Daily 
Herald, to 
which he was 
appeinted in 
May, *53, but 
it is good to 
know that we 
shall still see 
him around 
1 understand 
he has been 
renewing a 
number of ac- 
quaintances 
with friends in 
the provinces 
; whom he has 
not seen for very many years. 

I do not propose to recapitulate 
the outstanding events in a career in 
advertising which began, almost ac 
cidentally, with the taking of a 
temporary job in the advertisement 
department of the Daily Chronicle 


in 1904, 

After working with » number of 
pagers he joined the Jetty Herald in 
1930, became its adveitisement man- 
ager in 1944 and advertisement di- 
rector in 1952 

For 20 years on from 1908 he did 
valuable work as assistant secretary 
of the Press Advertisement Managers’ 
Association. 

One of his outstanding memories 
was the shock received when, 
shortly after he had called on Dr. 
Crippen, the news came through by 
as telegraph of Crippen’s sen- 
sational arrest aboard ship. 

* 7 * 


Reg. Cooper listens approvingly as 
John Gregson talks at the Publicity 
Club of London Christmas luncheon. 


His speech was 
on tick 


EACH year the Publicity Club of 
London Christmas luncheon grows 
more informal—and is the better for 
ut This year, informality was 
enhanced by a loud ticking noise 
that lasted through most of chair- 
man Reg. Cooper's speech. I gather 
this was a “gag’’ with which the 
social commitiee was not uncon- 


ed. 

John ("Genevieve") Gregson, 
who deputised as guest of honour 
for Dirk Bogarde, was in excellent 
form, coining advertising slogans 
and assuring us that his little a” 
school fees were being paid for 


At the Cursitor Street Reunion luncheon were (. 
‘Northern Whig,” 
Association; 
Evening Citizen’’ ; 
ciation; H. R. 

formerly of Amalgamated Press; 
L. A. O'Farrell (honorary secretary), director, Rumble, Crowther & Nicholas, 


Davies, director, 


Lid.; Lesiie Holmes, 


W. Austin, 


indirectly by a certain toothpaste 
firm 

Everybody was given a gift of a 
ballpoint pen (by Smith's Motor 
Accessories) and a key fob (Vacuum 
Oil). There was general praise for 
the menucard, with its stylised 
Christmas tree design (cover, 
E. Adams, of Saward, Baker; 
blocks, Noakes Bros.; typescttin 
and printing, C. & E. Layton; an 
paper by Spicers). 


New Mr. Punch 


BRETIRING this week after 17 
years as managing director of Brad- 
bury, Agnew t Co., Ltd., proprie- 
tors of Punch, is Alan G. Agnew. 
As announced last week, he is suc- 
ceeded by Peter G. Agnew, his son 
who has been assistant managing 
director. The Agnew family has 
been associated with the manage- 
ment of Punch since 1872 

Mr. Agnew, who was president of 
the Periodical Proprietors’ Associa- 
tion in 1951-52, was associated with 
Constable & Co., Ltd., the pub- 
lishers, for 23 years, before joining 
the Punch board in 1932 

He will now take a holiday cruise 
to the Gulf of Mexico, he tells me. 
end on his return will continue as 
chairman of Bradbury, Agnew & 
Co., Ltd., chairman of The Country- 
man and a director of Leagrave 
Press 

Peter Agnew, who is 41, started 
his career in the printing industry at 
the Whitefriars Press, and then 
spent some time in every Punch 
department before being called up 
in 1939 to the RAFVR. He was 
an armament specialist in charge of 
Air-Gunner Schools during the war 
and reached the rank of Wing Com- 
mander. He was awarded the MBE 
in 1945. He has been assistant 
managing director since 1946. 

* + . 


Tue parriogs of Jane Lee, the 
model whom G. S. Royds Ltd. have 
been using for the past two years 
for the Beecham Powders advertis- 
ing in the press and on-radio, TV 
and display cards, recalls how she 
broke into modelling 

Actually, “broke into” is an 
unsuitable phrase. Three years 
ago, when she was a secretary in 
her native Leicester, she wanted to 
gt a similar job in Paris to improve 

r French. So she wrote to the 
editor of Woman's Illustrated ask- 


to r.): E. J, Hayes, 


honorary secretary, Press Advertisement Managers’ 
R. O. Price (chairman), London representative, “Glasgow 
E. O. Norton, secretary, Periodical Proprietors Asso- 
Newspaper Society; W. N. Roberts, 

A. Poa 


iby, secretary, Press Club; 


ublicity manager, “News of the World”; and 
vertisement manager, “Junior Express.” 


ing for advice on work permits, 
etc., and sent a photograph. 

This resulted in her being used 
on a cover of the magazine, set her 
on the road to modelling, and 
finished her secretarial career. 


* 7 . 


Fifty years with 
Bowater’s 


Firry years of service has now 
been completed by P. R. J. Fitt, 
newsprint director of the Bowater 
Paper Corporation Ltd. Mr. Pitt 
has been welcomed as a friend in 
almost every newspaper office in 
Britain for the past 30 years. He 
has sold millions of miles of news 
print, probably more than any other 
man in the world. 

When he joined as a |5-years-old 
office-boy in 1905, the firm of W. V 
Bowater & Sons consisted of three 
Bowater brothers, six clerks and two 
typists. Its transport service con- 
sisted of four hired horse-vans. This 
family firm was to give three Lord 
Mayors to the City of London! 
To-day Bowaters is an international 
manufacturing organisation with 
assets exceeding £80,000,000 and the 
biggest manufacturer of newsprint 
in the world. 

Mr. Fitt has been a member of 
the board for 25 years. Even in his 
teens he had salesmanship in his 
blood. On a day's holiday in Liver- 
pool he passed the premises of a big 
meat-importing and retailing firm; 
on impulse, he went inside and per- 
suaded them to buy paper. Before 


night he had done the same with 


CONTACT 
WEEK'S WISECRACK 


“~ 


two other firms! 


“ Sorry, Carruthers is out 
to-day—after the bicarbon- 
ate of soda account.” 
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2 MAGAZINE PROGRAMMES 
THAT SELL 


T.V. Advertising presents 
‘It’s a Man’s World’ and a 
Sister Programme 


(for women, title to be announced ) 


Both these programmes are designed to 

create genuine interest. A pleasant 

informal sales talk with your selling points put 

over in the course of a coherent and related 
programme. And that makes for memory—and sales. 
‘It’s a Man’s World,’ from London, 

4.20 p.m. to 4.45 p.m. (dates on right) 

The Woman’s Programme, from Birmingham, 

4.45 p.m. to 5.00 p.m. 

(It is expected that the first of these programmes 
will be transmitted at 4.45 p.m. on 

Tuesday, February 21st, 1956—and each succeeding 
week at that time for thirteen weeks.) 


2 minute participation 
Product mention 


Product identification 
For further information, please ring 


T.V. ADVERTISING LTD 


54, GREEK STREET, LONDON, W.1. GERRARD 4226 
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BIRMINGHAM 
PROGRAMME 
FOR WOMEN 


Holidays this Summer 
Kitchen Equipment and 
Gadgets 
Hobbies for Housewives. 
. Cookery. 
Easter Bride 
. Woman in the Garden. 
Spring Fashion. 


Furnishings and Furniture in 
the Living Room. 


Modernisation of the Kitchen 
Modernisation of the 


Bathroom. 
Babies 
Food and Cookery 


Beauty Preparations and 
Accessories. 


LONDON 
‘IT’S A MAN’S WORLD’ 


Jan 7. “ Holidays Abroad.” 

Jan. 14. “ Holidays ”—Britain 

Jan. 21. “Do-it-yourself” — Winter 
Maintenance. 


Motoring programme 

“ Winter on the Road.” 
“ Do-it-yourself” 
Transformation of Kitchen 


“ Do-it-yourself” Further 
programme on transformation 
of Kitchen. 


. “ Money Matters "Banking, 
Insurance, Building Societies, 
ete. 


. “ Do-it-yourself” 
The Living room 
“ Do-it-yourself" Gardening 
Easter Motoring 

. “ Do-it-yourself” Spring 
Decoration 


LS. Hargreaves (Chairman), 

M. Dantechewsh,y. 

R. W. Dickenson, 

Rt. Hon. Lord Foley, 

S. B. Linntt (alternate J, 1. Durfee), 
C. J. Maples, P.C.A., 

Stanley J. Passmore, 

Rt. Hon. Barl of Warwick and Brooke, 
C. T. Kenworthy 
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Publications News and Notes 


£500,000 will 
read this’ 


Geographical Magazine have 
announced that ha a million 
people will be reading their 


“Coming of Age” issue, to be pub 
lished on May 4, 1956 
+ + + 
January issue of Harper's Bazaar 
will contain a feature on the clothes 
to wear when travelling abroad. 
+ A 


The front cover of the January issue 
of Vanity Fair, which will contain 
a \7-page feature on wedding-day 
beauty and fashion preparations. 


You can't work for your media as Player's 
do without having at your finger-tips the 
answers to pretty well everything that’s 
likely to be asked, 
our media, their readers, local views and 

If ever you're in doubt, ring us 


| 
[ 
' 
Bn. hel 
) 
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EB. W. PLAYER LTD. 30, riser STRERT, LONDON, E.C.4, 
The London Office for some of the 


best media in the Country, 


The Dutch national daily paper 
Trouw has produced a survey of its 
own readership. 

* ” ” 


After April, the Institution of 
Chemical Kogincer is to be pub- 
lished every alternate month instead 


of quarterly, as at present. The cir- 
culation of the journal exceeds 4,200 
and is rising at a rate of over five 
per cent each year. 

* om * 


The Christmas number of Auto- 
sport had a four-colour cover. 

om * ~ 

The Directors’ Diary, 1956 (pub- 
lished by Newman Neame Ltd. at 
35s.; de luxe edition, 65s.), was 
again planned in consultation with 
the Institute of Directors. Improve 
ments have been incorporated in 
the light of a questionnaire sent to 
more than 1,000 users of the 1955 
edition 

* ~ ” 

An article on the structure and 
work of one of West Germany's 
leading advertising agencies will 
appear in the January issue of Art 
& Industry. The leader, entitled 
“Good Marks for Advertising,”’ will 
quote Lord Coleraine’s speech at 
the Hastings conference of the 


Incorporated Society of British 
Advertisers. 
+ * + 


The %6-page Christmas issue of 
Church Mustrated contained a full- 
page advertisement for the Hulton 
children’s papers, a quarter-page for 
the Reader's Digest, and a number 
of book publishers’ announcements. 


We know intimately 


This is the 


cover of “Picture 
Post's’ \6-page Holiday Guide 
for 1956, to be published in this 
week's issue. Cover girl is Jean 
Martin, winner of the 1955 “Wind 
and Rain Girl” Picture Competi- 
tion, also the “Picture Post’ Girl 
for Scotland during the summer. 

The supplement deals with holidays 
at home and abroad and gives 
details of camping, cruising, 
caravanning, coach and train 
tours, sea cruising, walking tours 
and other forms of holidays, and 
of travel agents and air travel. 

Hulton Press are supporting the 
guide with a large-scale distribu- 
tion of double-crown posters at 
the bookstalls. A second holiday 
feature will appear in “Picture 
Post" dated January 2\. 

The supplement contains a full page 
in colour for Global Tours Ltd.; 
and half pages in colour for Blue 
Cars Continental Coach Cruises 
Lid., Fourways Travel Lid., and 
Air France. Over one hundred 
other advertisers have also taken 
spaces. 


+ * + 
A_ 16-page illustrated Survey of 
the Province of Saskatchewan, sup- 
ported by Canadian advertisers, was 
included in last week's issue of The 
Weekly Review. 


Boat show preview 


The National Boat Show, which 
opened at Olympia yesterday 
(Thursday) was previewed in the 
January issue of Motor Boat & 
Yachting (Temple Press Ltd.), which 
was published yesterday. A 20-page 
section lists exhibitors and stand 
numbers, together with descriptions 
of the various craft, propulsion 
units, special displays, equipment, 
accessories and services on display. 
Advertisements in this number of 
Motor Boat & Yachting constitute 
a post-war record for a Show 
Number of the journal. 

” + + 

A £100 sewing machine competi- 
tion will be in the January issue of 
She. It is divided into five classes. 

* * * 

Sporting Record’s “Sportsman of 
the Year” trophies for 1955, the 
tenth in this annual series, were pre- 
sented at the Savoy Hotel on 
Wednesday by the Rt. Hon. Iain 
Macleod. 

* * * 

First issue of Board News, new 
controlled circulation journal fer the 
building board and sheet materials 
industries, will appear in Februar 
with a circulation of 10,000, It will 
be circulated to builders and 
builders’ merchants, and will contain 
messages from leaders in the trade 
and the Minister of Works. 


Decemper 30, 1955 


We Hear 


Coventry City Council is con- 
sid getting revenue by permit- 
ting advertisement signs to be fixed 
- 4 street lighting columns in the 

y. 


. * > 

Control of loud-speakers on 
vehicles by means of a local bye- 
law is contemplated by Wigan Town 
Council 


- * 

The W. H. Smith & Son Choir, 
with the Victory House Choir and 
accompanied b the Fulham 
Borough Silver Band, sang carols 
round the Christmas tree in Trafal- 
gar Square last Friday evening. A 
collection was made for the 
National Society for the Prevention 
of Cruelty to Children 

* * 

Advertising contractors have been 
unable to find enough people to 
advertise on the litter bins in Horn- 
church, and have told Hornchurch 
Council that they are no longer 
interested in a litter bin scheme. 


On the right line 


British Railways have agreed to 
contribute financially towards a 
press advertising scheme which the 
Barmouth Publicity Association is 
to launch. 

+. . o 

A leaflet containing a glossar 
explaining the correct use of suc 
terms as wool, woollen, worsted; 
blended woollen, blended worsted; 
and fibre blend with wool (or 
containing wool) has been issued 
by the British Standards Institution. 


* * 7 
Mobil Oil Co. have published the 
seventh edition of High Efficiency, 
a handbook for motor-cyclists, It 
is primarily intended to give motor 
cyclists information on how to 
carry out their own repairs and 
maintenance. The booklet, which is 
free, is of 88 pages. 

* . + 
Salisbury Corporation is worried 
about the many small advertisement 
signs now appearing on shop-fronts 
in the city it is asking local 
traders to consult the city engincer's 
department before putting up new 


Crawfords win 


W. S. Crawford Lid, dart team, 
led by Fred Folkerd, beat Poster 
Services Ltd. 3-0 in a dart match 
held at the White Hart, Drury 
Lane, W.C.2. The finishing doubles 
were obtained by H. Pierce and 
L. Matthews (2). 

+ * + 


Holden's Press Bureau has been 
appointed to handle press and public 
relations for the 1956 4,000 
Swallow-Penfold Golf Tournament 
at Banton, Midlothian. 

* * - 

The setting up of a special sub- 
committee to consider local govern- 
ment publicity in all its aspects, 
including the a ntment of a 
public relations officer, the improve- 
ment of relationship with the press 
and the county district councils has 
been approved by Staffordshire 
County Council. 


* a 7 
Changes of address: Misani, 
Good & Y Ltd. to 10 
John Street, Gray's Inn, London, 
jiding Products 


W.C.1; Gypsum 
Association Cm Journal) to 
GPO Box No. 321, London, W.1; 
Richard-Stanniey (Advertising) Ltd. 
to 177 Piccadilly, W.1. 
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P -EK 
ADVERTISER'S = 


isualizers 


(who can work up to finished 
rough stage) 


opywriters 


(who write with experience and 
without supervision) 


Typographers 


(who think adaptations are 
important, too) 


roup Execs. 


(who can really handle internal 
servicing) 


/e Execs. 


(who can talk MARKETING to clients 
and prospects) 


15, HANOVER SQUARE, W.!. 


— 
te: : nr an = 
‘ ; ae chi 
i ah 
| 5 wa 
J ? an 
: wELOPMENT , 
Ses DEV ELOL \ EN i V 
“i ’ . 7 ‘ : A 
2 = DRIVE BY ay 
4 * 4 v a 
7.) we rT Rea 
.: : pot ; : a 
io put rownend-5™ h & Hal ty I id a 
‘Hee my have ‘24 n d new business ex” i ; 
= have aeogramme. A Saad fe 7 
| a the nent 1s appoints > hong X& A ane 
| ‘ : G, Hazare om Gordon a 
q ' d ine irc ‘ 
eae je Goich he dy as com . ‘ 
4 rownend-S™ h & H 
lew paign* d ' ‘ ar z ae 
5 Iwo WW er boar PF ~ , ibe 
5 | ie ments * 4 > D ~ : i ’ 
Pe v says er ' . ~ ‘4 a oe 
Pee o Mr. Haz d. * "10 i - 
Ate his adver sing ** , : 
* " aned th ' ‘ t i. 
when he } , the : | 
i : staft of Ass ated = NEPE s . 
; 7 4 fret c 
‘ 1 r , ne 2 
i ‘ tn Fr ae -, 
: . re.urne o : 
ihe , \ iO c K ¢ pe 3 
Ve | k ’ Casson 1 td. prin a 
fs r - as " you . 
i: an o mart Laver is 
bah _- ‘ ' 
a ' he spent ! f 
a ‘«- ae ¢ = 
i —_ ct “ 
s a rouPp> at sie 
% Sie 's jer ‘ ‘iene 
air 19 a a igs cet 
B if? P iC a | . I Von 
Bia 5G. aad Gore a ~~ 
es ! don &@ rch im 4 n . Hy it; 
a 4 ereative y —— on * 
We / wards ' " ie Ca es. 
‘ av int ¢* : Jhee F - . q 
sa control of on , ’ ot -& 
 ¥ major ae unt # r . . 
Ee wate : 2 H Ay chairmao and and — 
re) 4 H . “ie andl une 4 
at Hilber director of Tome be 
b : gor Of ede NE ag a4 
oe » & Fare Lic iia Ad ae 
4 e 1 ¢ . ; » % Ac ~ 
i ving emen q . 2 
5 ve ; ' a ‘ ways inc 3 
; ae «(EE ead. Oe Sas ‘ on “J 
: wo af t think we nave wt el 
ail o ma sa , yt twenty & 4 te rl a 
al ! a sie can a . a 
a aa thirty Pe is _ , of : 
Id give : " ™ P - 5 
a gervice WIEN int to © | 
4 riser Fas @ ght 8 * . ; i ; . : 
sy a A of ce CO nne ‘ " 
F ce 1 : t - . han Ad r : 
4 _ hare * \ : 
; ecemial th n advel ag Bs 
i te ‘4 Ne to provide . Ps 
f 4 ' . 4 , s\n 
. vic ssed eqund techm a“ ‘B 
a service Mae? nd, pracleal ve iS 
“3 pet ° . field « ¢ adver i 
e ‘ \ ; In y { om < y an agence y ¢ 
- ovet « crearve se us fo g 
Oh down-toreanin esmanship =D oe 
P can poss hope '8 euces “4 { ol eo” q 
“For t! past six years | have atid 
been ing UP YY? essential § tio BY 
, ; staff anc resourss ¢ the agent? us oa 
with h belic! wwe nd of if 
; Now | am in the process of add- ' $i. 
‘ ing to ay poard three pe pe was ak 
whom 1 believe to be quite the 
unique in thew * wn particular cou a 
" field” sent - 
a and 
Se : 
¢s ; ae 
— mo a 
ied saeta esti 4 ve 
: P. 
eo she —<—_—!, : a) 
Lo, "yee, be s ae a 
——— eo SF “ 4 7 
Sy of See 4 a > ie. a 
ake a ea’ x wd 


eek 
J 


Full-pages and half-pages for 
Morphy Richards competition 


Large-space advertising in 1956 is 
plaanad Gy idorphy Richards Lid 
to promote a special Morphy 
Richards window shopping competi- 
tion, and the firm's appliances. — 

The competition, with which 
Elizabeth Allan will be associated 
will be publicised by full-page adver- 
tisements in the London evenings 
and half-pages in provincial morn- 
ing and evening papers 

"the competition will involve com 
petitors placing in order of merit 
the Morphy Richards products and 
appliances which they would choose 
it they had £100 to spend. In addi 
tion, competitors will be asked to 
write, in not more than 100 words, 
the reason for their first choice 

There will be five first prizes, 
which will consist of the goods 
which the competitor has chosen 
A hundred consolation prizes will 


also be awarded, Morphy Richards’ 
“ne are Spottiowoode Advertising 


New 2 oz. tin 


Richard Lioyd & Sons have intro- 
duced Old Holborn tobacco in a 
new 2 oz. tin. A half-page in the 
Star was taken i the pre 
Christmas period and 11 in. triples 
ate booked to appear in papers in 
the Greater London area. Agents 
are Service Advertising Co., Lid. 


SS Se oy 


GARLANDS 
announce change of telephone number 


This new point-of-sale display piece 
has been produced fi ords 
Advertising Lid. of Bristol for 
E. Griffiths Hughes Lid.'s produc: 
Tru-Gel. It is designed, they say, 
to appeal to women as well as 
men. The product is claimed to 
be “crystal clear’ and does not 
leave stains 

Press advertising is handled by Paul 
Baratte & Associates Lid. who 
state that a new campaign start- 
ing in January will be using 
national dailies and Sundays, 
“Radio Times,” “Tit Bits” and 
“Reader's Digest.” 


Es oie 
Grosvenor 


6040 


(15 lines) 


pm a eee se 


—— — 


We have also taken over the next door 
building and our address is now | 


THE 6. T. GARLAND ADVERTISING SERVIOR LIMITED 
Mount Street, Mayfair, London W1 
We hope visitors will be patient with any inconvenience 


they may experience while the joining- together and 
decorating of these bulldings is going en. 
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Biggest yet for 
Brettle’s nylons 


Starting early in the new year one 
of the lar campaigns yet for 
Brettle's fully-fashioned nylon stock- 
ings is to be launched in an exten- 
sive list of women’s magazines. 


Advertisements will state: “Made 
to the highest standard, in gauges 
to suit every occasion,” and will 
appear in The yp Housewife, 
Vanity Fair, Modern Woman, 
Woman & Beauty, Sketch, Every- 
woman, Woman's Own, The Lady 
and Vogue 


Trade press advertising is also 
being carried out. Agents are 
Bemrose Advertising 


Polish account for 
Gordon & Gotch 


Gordon & Gotch Adve Ltd, 
have been appointed to handle the 
advertising for Dove Polishes; pro- 
ducts of English Waxes Lid 


A new campaign using half and 
two-thirds page advertisements in 
women's magazines will be launched 
in February 


G & G say that the campaign for 
the new products of this old-estab- 
lished firm “will have a completely 
fresh approach to publicising this 
type of merchandise.” 


Dacemsar 30, 1955 


‘New cleaner— 
revolutionary’ 


New reeord company 
appoints P & G 


Press & General Publicity Service 
Ltd. have been appointed to handle 
advertising for a newly formed 
record company, Recordiscs (Lon- 
don) Lid., who will launch their 
first advertising campaign in 
February. 

The February drive will be a test 
campaign. It will be using, amon 
other journals, Reader's Digest and 
The Listener. A new record label, 
the Soltaire, will be introduced 
Three others will follow. 

It is expected that further heavy 
advertising will be carried out 
during March, April and May. 
when labels to be known as Caprice. 
Tivoli and Stardust will be launched 


Puzzle in Philips lighting ads 


A full-scale publicity drive aimed 
at the textile and allied trades ss 
being conducted by Philips Elec- 
trical Ltd.'s lighting division for 
their “Gear-Less" Fluorescent light- 


ing. 
‘Fur-page advertisements in tex- 
tile and retail clothing trade jour- 


nals state: “Puzzle-—-find the Gear.” 
and explain that with “Gear-Less” 
lighting, chokes and self starters are 
not needed. The answer to the 
puzzle “is a fluorescent lamp in 
series with a tungsten lamp.” 
7 are Erwin asey & o., 


|CURRENT ADVERTISING AT A GLANCE 


Accounts 


SUPERWAYS CONTINENTAL 
COACH CRUISES LTD. ; 
MAIDLINE CRUISERS LTD. 
for John Hurd & Associates Ltd. 

DOVE POLISHES, product of 
English Waxes Litd., for Gordon 
& Gotch Advertising Lid. New 
Year campaign, using half- and 
two-thirds page spaces in women's 
magazines 

RECORDISCS (LONDON) LTD., 
for Press and General Publicity 
Service Ltd. Test campaign so 
Reader's Digest, The Listener a 
other journals in February. 

CHESEBROUGH-PONDS _ INC.; 
“THE OBSERVER” for J. Walter 
Thompson Co., Ltd. 


Cam 


CQ WOOLS LTD. rugmakin 
outfits, using national press a 
women's magazines. (S. C. Pea- 
cock Ltd.) 

RICHARD COOPER LTD., cor- 
setry, using women's magazines, 
national dailies and trade press 
for new campaign. (Bemrose 
Advertising Ltd.) 

MORGAN-FAIREST LTD., brew. 
ing machinery, using trade press 
for New Year campaign. ( - 
rose Advertising Lid.) 

ROYAL CROWN DERBY PORCE. 
LAIN CO. LTD., using British, 
Canadian and American maga- 
zines for New Year cam 
(Bemrose Advertising Ltd.) 

GEORGE BRETTLE & CO. LTD. 


usin The Queen, Housewife, 
Vanity Fair, Modern Woman, 
Woman and Beauty, Sketch, 
Everywoman, Woman's Own, The 
Lady, Vogue, and the trade press 
for New Year campaign. (Bemrose 
Advertising Lid.) 

PHILIPS CLECTRICAL LTD. 
lighting division, using full-pages 
in textile and retail clothing trade 
journals for “Gear-Less” fluores- 
cent lighting. (Erwin Wasey & 


Co. Lid.) 

RICHARD LLOYD & SONS, using 
half-page in the Star, and 11 in. 
triples in Greater London press 
for Old Holborn tobacco in 2 oz 
tin. (Service Advertising Co. Ltd.) 

VACTRIC LTD., using national 
dailies and Sundays and Radio 
Times for campaign to introduce 
R.56 vacuum cleaner in new cam- 
ry (Robert Freeman & Co 


) 

E. GRIFFITHS HUGHES LTD., 
using national dailies and Sun- 
days, Radio Times, Tit Bits and 
Reader's Digest, for Tru-Gel new 
campaign. (Paul Baratte & Asso- 
ciates Ltd.) (New display materia! 
by Fords Advertising Ltd.) 

RANSOMES SIMS & JEFFERIES 
LTD., using trade and technica! 
journals in Britain and overseas 
for forklift and platform trucks 
(ATA Advertising Ltd.) 

MORPHY RICHARDS LTD., using 
full-pages in London evenings and 
half-pages in provincials for com- 


— re ( 


A ADVERTISER'S WEEKLY 6 Ss 
: A new vacuum cleaner which, 4 

: the makers claim, will “revo- 

. tionise the market,” is to be ; 

ee — launched by Vactric Lid. in 

, February. cleaner, which 

‘ will be marketed under the name 
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New! Exciting! Never seen before! 


Do you remember the first time you saw the sea? Or, later, the first time you 
drove a motor-car? Or went to your first theatre? If your product 
Time and time again, Advertising has had the happy task of introducing new is a new one 
experiences to people (or old experiences to new people)! New ways of saying or if you would 
time; new thrills of taste, of smell, of achievement; new ways of easing work 
or making it a pleasure. 
When we at S. C. Peacock are assigned by an advertiser to tell the people of 
something new, we make it interesting. come and talk to us 
Advertising’s task is to inform and persuade . . . to excite interest; to make about how to make 
things fresh and rather wonderful . . . to make people wani good things. In advertisements interesting 
doing this, advertising has, incidentally, filled our little worlds with many good and ALIVE 
things we would otherwise never have known. 


like a new bloom put 
upon an old one 


5S. C. PEACOCK LIMITED Incorporated Practitioners in Advertising 


MADDOX HOUSE, 215/221 REGENT STREET, LONDON, W.!. REGent 106) 
ALSO Al BIRMINGHAM © LIVERPOOL MANCHESTER AND CHAPMANS ADVERTISING LIMITED, HALIFAX 
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APPOINTMENTS VACANT 


MARKET RESEARCH 
ASSISTANT. 
$. MAW SON AND SONS LTD. 
require 


Market Research Assistant to collate 
marketing data on branded products 
distributed through retail chemists 
Duties include preparation of market 
reports, investigation of new lines, a 
study of developments in the trade, 
etc Similar experience and/or 
knowled of Chemists’ business 
preferab’ Please write stating age, 
fe ae and salary required, to 

Officer, 5. MAW SON 
AND 80 8 LIMITED, New Barnet, 


PRINTING ASSISTANT required as 
right-hand man by Manager of Pro- 
duction Department of well-known 
group of publishing companies Ex 
ceptional opening for a man in his 
twenties. Commencing salary £500 p.a 
Pull particulars of age and experience, 
in striet confidence, to 
Box 2678 Ad. Weekly 180 Pleet St BC4 


MANAGER 


wanted for Photographic Department of « 
large fiem in plempenire Good Knowledge 
of photographic theory and practice essen 
tial, also experience of Commercial, Group, 
ond Press Shoscarenty Send full det 

of experience, salary required, and copies 
of references in st/ict confidence to 


Box 2664 
Advertiser's Weekly 100 Fleet St EC4 
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CLASSIFIED ADVERTISEMENTS | 


nary i oot a nh ane re VACANT, 3s. 64. per line, 40s. per yd = =. 

APPOINTME: ED, 3s. per lime, 35s. per display panel inch 

classifications, 5 ¥ An. ‘ee, 45s. per , a panel inch. Minimum, 3 limes, Son Ne. No. 

charge, one line iy Is. covering post ete. Series rates on application: all 
7 seven insertions MUST BE PREPAID. Address “Advertiser's 

Weekly,”” 180, Fleet Street, London, E.C.4. WATerloo 3388 (Ex. 25). 


PEFOINTMENTS VACENT 


| Siteations Vacant + ** The engagement of persons answering these advertisements must 


AMBITIOUS YOUNG MEN who wih 
io make a career in Advertising (sel! 
ing advertising space) are required by 
a well-known group of magazine 
publishing companies, £7-48 a week 
salary will be paid during comprehen. 
sive trainin Phone Mr. Matthews 
Waterloo 3388 


be made through » Local Office of the Ministry of Labour or a Scheduled Employment 
~ —p agli wel FT man aged 18 64 inciusive or » woman aged 18-59 inctusive 

he or she, or the employment, is excevted from the provisions of the 
Notification of Vacancies Order 1951.” 


COMMERCIAL ARTIST 


Experienced general artist for production of press and trade 
advertisements, leaflets and catalogues. 


DISPLAY ARTIST 


First-class creative artist with practical experience in designin 
eye-catching advertising for modern window displays and genera 

point-of-sale material. Good salary and contributory pension 
scheme, Five-day week. Interviews by arrangement. Accom- 
modation available in Company's Hotel. lease send full 
details, including age and experience, to : 


Staff Manager, 
THE BRITISH BATA SHOE CO., LTD., 
East Tilbury, Essex. 


TWO CREATIVE LAYOUT ARTISTS COMMERCIAL TELEVISION. A 


with agency experience of National and | really live salesman is required to 
technical accounts required imme- contact Advertising Agents and Manu- 
diately They must be capable of facturers with Magazine Programmes 
producing sound creative ideas and Good connections are essential. Send 
able, where necessary, to work their details of age, experience and salary 
own layouts up to high standard required to P D. Asprey, TV 


finished roughs. They must be versa- 
tile, as their work will be varied, 
and fast enough to keep pace with a 
rapidly expanding Nationally known 
agency handling International accounts 
Salary and full details, but no speci- 
mens, to 

Box 2669 Ad. Weekly 180 Fleet St BC4 


Advertising Lid., 54 Greek Street, W1 


SENIOR 
PRODUCTION 


Young & Rubicam 
invites applications SDT koower Publicity Limited 
from men or women 
for a senior post in the eg Be 


Research Department 


Experience in social research, 
though not necessarily in 
market research, is essential. 
Preference will be given to those 
with good degrees in Psychology 
or Social Anthropology. | 


Please write to: 
Research Manager, Young & Rubicam Ltd., 
Roxburghe House, 285;Regent Street, W.1 


MANAGER 


required 


for national and technical advertising 
agency to take complete control of 
expanding department. Salary £1,000 
per annum or over according to 
ualifications. 5-day week 


Summit House, wh Langham Place, 


DESIGNER DRAUGHTSMAN (Lon- 


exhibition contractors 
post 


Box 2682 Ad. Weekly 180 Fleet St BC4 


Pensionable 


Decemper 30, 1955 


APPOINTMENTS VACANT 


| YOUNG MAN 
| EAGER FOR 
RESPONSIBILITY 


is offered interesting oppor- 
tunity in this expanding 
London Agency (I.P.A.). He 
will be SERVICE CO-OR- 
DINATOR. His job will be 
to interpret the instructions 
of Account Executives to 
Production Department; 
ensure that the detail arising 
from policy decisions is 
accurately carried out; watch 
that jobs come through 
on time, 


His age is 23/27. He °‘'l 
have been through the mi! 
of production ; must fully 
understand Agency routine; 
have an accurate eye for 
detail; above all, he must 
welcome responsibility. 


Salary and prospects are 
good, 


Our staff know of this 
announcement. 
Write 
Box 2676 
Advertiser's Weekly 180 Fleet $t EC4 


KEEN ADVERTISEMENT REPRE- 
SENTATIVE, age 22-30, requires for 
monthly, advertising publication. Good 
salary and commission. Good pros- 
pects Send full details, experience, 
etc 

Box 2676 Ad. Weekly 180 Pieet St BC4 

ADVERTISING SPACE SALESMAN 
wanted now for Provinces. 25% com- 
mission. Superior media. A likeable, 
intelligent, young man would earn 
substantially and make progress 
Phone : HYD. 9939 or 8980 

YOUNG LADY required for Publishing 

House Knowledge of advertising 

No shorthand. Typing essential. Lan 

cheon vouchers given 

Box 2677 Ad Weekly 180 Fleet St BC4 


assistant to 


| efficient at “following 


salary required to 
BOX 


Young executive as 


Exploitation Manager 


Enterprising Executive, aged 25 to 35, required for 
Sales Promotion and General Exploitation Duties 
in important London Publishing House with consider- 

able and interesting Promotion Schemes. Must be 
enthusiastic, dependable, energetic, keen on detail, 


experience of exploitation and sales promotion 


work. Sound prospects and encouragement. Write, 
giving details of age, experience, qualifications and 


Advertiser's Weekly 180 Fieet St EC4 


through” and have had 


2672 


Phone your classifieds to WAT 3388 (Ex. 25) 
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Decemper 30, 1955 


APPOINTMENTS VACANT 


RETOUCHING 
ARTISTS 


required by 


STUDIO 
IRWIN 


Experience in colour work an advantage. 
Fine opportunities for the right men 
Write or telephone Art Director for 
appointment 

Studio Irwin Led., 


118, Chancery Lane, London, W.C.2. 
Tel: Chancery 4/4! 


ACE LITHO REQUIRE af in all de- 


partments of ther new premises open- 
ing Jonuar 2 at 76/78 Clerkenwell 
Rood London ec} Phone 
CLErken 6534 


A YOUNG LADY 


with some production 
experience, required as 
assistant to Production 
Department of agency 
situated in S. Kensington. 
Please write, giving full 
details of previous ex- 
perience and stating salary 
required, to :—~ 
D. M. R., 
18 Thurloe Place, S.W.7 


«imi (18-21) required im Publicit 
Department for general office duties 
mcluding Ping (shorthand uvetul but 
“K ential) Superannuation scheme 
Address application in writing only to 
tT Secretary (D.P.), International 


Wool Secretariat, 18/20 Regent Street 
London, SWI 


EXPERIENCED 
REPRESENTATIVE 


for displays, showcards and 
signs of every description, includ- 


ing plastics, required for London 
\ number 
of live accounts available, car 
provided, pension scheme. Write 
m contidence, giving full details 
of age 


and Home Counties 


experience and salary 
required, to 
The Managing Director, 
ACME SHOWCARD & SIGN CO., LTD., 
9 South Molton Street, W.! 


CLASSIFIED ADVERTISEMENTS 


PRODUCTION 
ASSISTANT 


Excetient opportunity for young 
man of good education and ap- 
pearance to join sound, progressive 
agency (West End) 

Qualifications must include general 
allround production experience. 
This appointment provides real 
prospects for & man possessing 
commonsense who is able to use 
initiative and accept responsibility. 
Write full particulars to 


Box 2686 
Advertiser's Weekly 180 Fleet St EC4 


MANAGER required for Type designing 
and) Manufacturing Department of 
Printing House, porth of London 
Good working knowledge of Mono. 
type machines essential also §6some 
knowledge of engmneering methods 
An appreciation of letter design and 
an interest in forcign languages and 
scripts desirable. Stafl pension scheme 
Good working conditions in modern 
factory Canteen Salary according 
to qualifications Age 0-40 
Box 26137 Ad. Weekly 180 Pleet St BC4 


A NEW JOB 
in the 
NEW YEAR 


Young Lady required to work 
in congenial atmosphere with 
other ladies in busy production 
department of S.W. London 
agency, Someone with a friendly 
personality and having produc- 
tion experience is required. 
Please write giving full details 
to:— 
Box 2579 

Advertiser's Weekly 180 Fleet St EC4 


DLE TO THE EXPANSION of its 


activities, a Nationally known manufac 
turer has vacancies m its Marke: Re 
earch Department for Research 
Officers able ”  nitiete " write 
met m consumer and trad wvey 
{ alt Kinds Write giving bre fetails 
f career to date and qualification 
eld All replies will be treated in the 
rn t confidence 


KBox 2680 Ad. Week 180 Pleet St EC 4 
WANTED, young man with « knowledge 


of Outdoor Advertising » sell special 


r er sites it he West End { 
| ondon Appl t Johan Higgins 
Regent Premier Sites Lid.. 99 Shaft 


bury Avenue, London, Wl 


OPENENG FOR ASSISTANT establiohed 
ark Pullisher Some caperience 
ing op and production pre 


K 684 Ad. Weekly 1#0 Fleet St BC4 


LADY PRODUCTION 
ASSISTANT 


Young lady with mechanical 
production experience, print 
buying and some layout know- 
ledge required by London 
agency adjacent Piccadilly 
Congenial conditions and pro 
gressive position. Please write 
full details of previous experience 
and salary required 


Sox 2667 
Advertiser's Weekly 180 Fieet St EC4 


THE METAL BOX 
COMPANY LIMITED 


requires a 


PUBLICITY 
EXECUTIVE 


to work under the Publicity Manager 
with particular responsibility for 
press advertising An sppropriate 
salary will be paid to an experienced 
and well qualified man 


Write giving full particulars to Head 
{ Staff Division 
The Metal Box Company Led 
The Langham, Portland Place 
London, W.1 


quoting reference PP 2 


REQUIRED 


with ability to produce 
original ideas with a good 
sense of design, to the 
finished rough stage 
Write, giving particulars 
of age, experience and 
salary required, to :- 
Box 2607 
Advertiser's Weekly 180 Fleet St EC4 


CATALOGUE PRODUCTION MANA 
CER 


arge independent mail order 


Onganisationr m London require 
Manayer tow italogue producti 
Perse who have had recen' exper 
me 1 all aspects of the work involved 
hould any viving age fetails of all 
previo aperence and present 
shar 
Bow 2679 Ad. Weekly 180 Pleet Sw Pas 


PRODUCTION 
ASSISTANT 


required 


for large Agency, age about 
20-25. Write giving details 


of experience, etc, to 


Box 261! 
Advertiser's Weekly 180 Fleet St EC4 


FULLY ENPERIEPNCED ARTIST for 


sdaptals a Ork ath Pastc- ups» 
Pleasant Stud In London 
Hox 1663 Ad Week *) Fleet St BCA 
ARTIS! i rea flair and 
apable fi hed artwork required 
i Department. Position 
perm perannuate snd offers 
feral \ ign and 
windu : ud i 
pla W rite virty 
‘ ha ' siar 
equired Advertiaw Manager 
Celotexr Lid North Circular Koad 
Stonebrid Park. Londen, NWO 


Visualisers 
7. 


Copywriters 


- 
Typographers 
. 
Group Executives 


. 
Account Executives 


SEE 
PAGE 37 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


CAPABLE ARTIST REQUIRED by 
busy Advertisin Ayenm Shick letter 
hg, still lite and visuals Full parucu- 
a slary required ¢. to 
b 2671 Ad. Weekly I bieet SPC 


McGRAW-HILE REQUIRES for its 


Mernan whaernal wo rdditronal firs 
ms Spa Sulewmen 6: London and 
Midlands i 1 salary plus ND ET DS 
nm. Send j letter to HM Lapter 


barrnydon Street ca 
AGENCY ACCOUNTS DEPARTMENT 


requir Assistan pret ibiy with pro 
us ’ Aperrcince le Charging arn 

stony Apply by pow to EB. Waher 
Croorge Lid 5S Lower Delgrave Street, 
sw 


APPOINTMENTS WANTED 


* MAND-PICKED SEC REIARIP®S 
availabdic the Wigmore Agene), © 
Wemore wi Mi ieer VST 2 

AGENCY HEAD OF TY. with thorough 
ecaperence | sfeen adverting, would 

, ih + teerve 
Hon 2670 Ad. Weekly 140 Pleet S& EC4 

EXPERIENCE taught me copy that sells 
is copy that tell i writ You buy't 
Hoa 2 \ Weekly 1) bleet Soba 


FREE LANCE SERVICES 


DESIGNERS. PREF LANCE required 
by heading Londen toubittin Con 
Ifactow 
Hon Jos) Ad, Weekly 1) Fleet S% PC4 

CONTACTS WANTED, Lhepley Merwe 


lecturers would th to Meet one of 


twe representative " ' oo veseeen 

vase Phone: CAN. 1138 (evenings) 
REE LANCE ARTIST 20 a 
shitition, display and 
Telepthin CU Nein 


eaperion mm 
weneral work 
ham (Flr 


RETOUCHER FREF LASCE, tone om 


fon 294 4 | Weekt , r rh eee) 
BUSINESS OPPORTUNITIES 
= wa , wits 7 snhee 


ham, Manchester and Glasgow, wh 


w Hthenuat upervisrion can provide the 


publics manager a « well-known 
building plent manufacturer with first 
claw ive acto photograph wf the 
firm's products being used on the jot 


Box 2659 Ad Weekly 180 Fleet Ht PC 4 


SPEEDY PRINT SERVICE 


for all Advertising and Sales literature 
Top Quality lack-and-White and 
Colour phete lithe 
GOTHIC PRESS LIMITED 
Buston 5645. 42 Osenaburgh Street 
(Opposice Gt. Porciand Se. Station) 


ACCOMMODATION 


ST. MARTIN'S LANE 


cark evaletle” i wemted, ” Plos 
PRINTERS 
26,000 WOMEN WAITING, of w vv 


seems to those who entrust al) of thew 
mailing collauing, packaging and 
handwork of any deseripion to 
Mews F C. Newman & Co. 419 
Betiersesn Park Road SW Ratier 
wen 7274 


MISCULEANFOUS 
COUPON CLIPPERS ' Have 1 read 
ohcous ' joe | if oot 


Printing New 


CHANGE OF ADDRESS 


 cmavens ADVERTISING LTD. 


hange ew andon Address to 


102 BAKER STREET. W.1 


On january Ind, 1996 


TELEPHONE WELBECK One7 


Phone your classifieds to WAT 3388 (Ex. 25) 
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ADVERTISER'S WEEKLY Decemwer 307 1955 


WE ARE MOVING! 


ARE YOU? 


Yes! from Chancery Lane, which has been our 
home for 3% years, to | JOHN STREET 
GRAYS INN, W.C.1. Telephone numbers 
Chancery 2594/5/6/7. Those Advertisers 
wishing to join us will find a complete 
advertising service awaiting them. 

MISANI, GOODERHAM & YOUNG LTD. 


Advertising Agents. Marketing Consultants, 


—~ SIP PRESS — 


— x0 with 
>datrace 


Key lines on Kodatrace always give you 


exact register because Kodatrace is d 


stable. It does not shrink or buckle under 
process conditions and will prove your skill in 
drawing for reproduction. For pencil, pen or wash 
Kodatrace transparency is the ideal medium. 


- * F wm be me F 
Send for 


Have you tried test Samples 


. 
. 
—« 


rea Sole Distributors 
t suf 
IMMENSIONAL iY 


. 

o 

. 

> 

. DRAFTING CARD CRAVEN HOUSE 
a“ 

>. 

> 

> 


121 KINGSWAY 
LONDON, W.C2 
Tel. HOL 6086 


A perfect drawing surface 
on both sides for perfect 
half-cone reproduction 


S. Clements ree; io ted, Portugal Strcet, 
ered offices sa 
Editorial r~ Sales office 


Printed by 
Fleet Street 


Advertisement, Mercury 


H.C. STERN 


"‘Kingeway, L pr 
ndon, ECA, Beciond (Waterlog 338%) 


Lo 
House 


TV meters: Plans 
for provinces 


(See page 3) 


TY Steering Committee con- 
sidering provision of meter. service 
in provinces, as further TTA stations 
are opened. This follows offer to 
TAM of contract for London area. 


Organised by Pearl A Dean, film 
advertising evening is to be held by 
Publicity Club of Leola at Wal- 
dorf Hotel on Monday. 


Lestie Arthur Binns, who joined 
Longleys & Hoffman Ltd. (then 
H. C. Longley Ltd.) in 1949, has 
been appointed director. 


Hadley Brothers (Radio & Hlec- 
tric) Ltd., radio and television re- 
tailers with nine branches in Bir- 
mingham, to use commertial TS 
from Midlands from opening day. 
Agents: Sandbrook, Metcalf & Co. 


New Imperial 
tries Lid. assistant 
troliers, under B. W. 
are Gordon Long and A. Q. T 


Press and Public Relations Ltd. 
have been a to handle PR 
for Louis Speciman & Co. Ltd. 


Central Office of information 
appointed James on ley ms co 


bare ang Boy aw of Brussels Fx- 
, 1958, und Howard V. Lobb 


ondon, Wc2 2, for the oprietors 


199-119 Waterloo Road, London, 


& Partners as chief architects for 
Laited Kingdom pavition. 


Douglas S. Wright, assistant 
advertisment manager of the 
“Scottish Field” in Glasgow, mov- 
ing to Munro Publications’ London 

as advertising representative. 


Joint committee of censors of 
poster advertising industry consider- 
ing whether to take steps about 
allegations in BMA report on 
homove .uality and prostitution, that 
“suggestive adverth its 
on street hoardings.” 


The Regent Advertising Club will 
hold a Grand New Year's Eve Ball 
to-morrow (Saturday) at the Vie- 
toria Coach Station “ 
8 p.m. 


Because of ill-health Alec on 4 

retired from the ———> < 
Leeds office of the Drapers 
Record” and “Men's Wear.” Brian 
S. Grayshon is taking over the 
managership of the branch. Mir. 
Grayshon has been with the organi- 
for over two and a half years. 


S. T. Payne, who has been hand- 
ling the advertising for Ibeo Pro- 
ducts Lid.. will on Monday take 
over as advertising and market 
research manager for Jeyes-tbeo 
Sales Lid.. new joint selling organi- 
sation of Jeyes Sanitary Compounds 
Co., Ltd., and tbeo Products Lid. 


John B. Lochhead, “ea-opted to 
the board of the Motor World Pub- 


Business Publications Limited, 


S.E.1 (Waterloo 


5388) 
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